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Introduction

All EU Member Stateshall adopt the common currency, the euro, once they have fulfilled the criteria
defined in theMaastrichtTreaty on the Functioning of the European Union (with the exception of
Denmark and the UK which have a specific-opt from these Treaty provisions). There is no
common strategy or fixed timetable with regard to the introduction of the eeaximof the Member
States that joined in 2004 or later, but the Treaty does require them to join the euro area at an
undefined date in the future.

Of the countries that joined the EU in 2004 or later, Slovenia, Cyprus and Malta joined the euro area
in 2007 and 2008 and Slovakia followed in January 2009. Before adopting the euro, a country must

comply with the Maastricht criteria and have been a member of the Exchange Rate Mechanism Il

(ERM 1) for a minimum of two years. Lithuania, Latvia and Estonia mmembers of the ERMII,
whereas Poland, the Czech Republic, Hungary, Bulgaria and Romania have not yet joined the
Mechanism. Based on the latest Convergence Report on euro readiness, the Commission formally
proposed to the Council that Estonia adopt the eart January 2011. On 13 July 2010, EU finance
ministers took the final decisions on the euro adoption in Estonia and confirmed that Estonia is ready
and will adopt the euro on 1 January 2011.

Concerning the introduction of the euro in the Member Sthtgsoined the EU in 2004 or later, the
European Commission keeps track of general opinions, levels of knowledge and familiarity with the

single currency among citizens of the respective countries. This survey is the eleventh of its kind,

following earlier Flash Eurobarometer surveys in the period 220d9.

The objectives of this survey are identical to those of the previous rounds, to identify and track

ci ti

zens 6 p e-eucoeapet ineavnMembernStataso(hereafter described as the NMSS8),
regardirg the future introduction of the common currency.

The main themes of this report are an examination of:

1
1

1
1

levels of knowledge and experience of the euro among citizens in the NMS8
feelings as to whether these citizens are inforinadd their most fawared information

channels

NMS8 <citizenso

perceptions

and

support f

their expectations concerning the adoption of the eamd the envisaged potential
inconveniences related to it

This report sums up the main attitudes towardsetlin® in the NMS8 and describes the climate of
opinion in each of the countries due to adopt the common currency in the future. It should be noted

t hat

Afaverageo

perceptions

mi ght

change

comparison to pragus rounds: Slovakia was dropped from the surveys in 2009, Malta and Cyprus in
2008 and Slovenia in 2007. In addition, Bulgaria and Romania joined the surveys as of autumn 2007.
In the current round, the NMS8 average includes Bulgaria, the Czech Rejfgtioja, Hungary,
Latvia, Lithuania, Poland and Romania.

The present questionnaire is fully comparable to those of-2006 9 .
carried out between 20 and 24 September 2010. Over 8,000 randomly selected residents aged 15 and
alove were interviewed in the NMS&tatistical results were weighted to correct for known
demographic discrepancies. More details on the survey methodology can be found in the annex of this

report.

The

surveyos
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Main findings

Awareness of and experience withi the auro

1 When asked about the exact number of Member States already in the euro area, almost one third
(32%) of respondents knew the correct answer: 16 countries. A majority of respondents,
nonetheless, gave an incorrect answer: 30% thought that 13 couattiegrbduced the common
currency, 12% believed that the right answer was six countries and 3% thought that all EU
Member States had already started using the euro.

1 One fifth of interviewees (20%) anticipated accession to the euro area to happen in 2@&1l6 at
earliest. The majority of respondents (59%) expected their country to join the euro area by 2015 at
the latest: 41% thought this would be the case in the periodZER 15% said this would
happen in 2012 and 3% thought their country would joineth® area in 2011. Roughly 9 in 10
(89%) respondents in Estonia thought that their country would join the euro area inhi2@lhe
date for joining the euro area as formally decided by the Council on 13 July 2010.

1 Threefifths (60%; a decrease of 3 pentage points compared to May 2010) of the surveyed
countries6 citizens believed that their natior
even though the Accession Treaty obliges all new Member States to join the euro area. About one

third of respondents (32%) correctly answered that their country had no choice in this regard.

1 As in otherrounds of the surveyin most NMS8 countries, citizens were more familiar with euro
banknotes than euro coins:

0 83% of respondents had seen euro banknoi®g &% had seen euro coins; 60% had already
used the banknotes and 54% had used such coins

o while 51% of interviewees knew that euro banknotes had the same design in all euro area
countries, only 36% correctly stated that euro coins had partly differegnddsom country

to country.
1 Asin previousounds, payments in euros in foreign countries were said to be more widespread than
those made in the respondentsé home countries.

banknotes abroad, 18% had onged euro banknotes in their home country and 28% had used them
both at home and abroad.

Informing citizens about the euro

1 A majority of citizens did not feel well informed about the euro: 40% said they were not very well
informed and 17% did not feelalt informed at all. Focusing on respondents who felt well informed
about the euro, 34% answered that they were rather well informed and 7% felt very well informed.
These results were almost the same as those recorded in the prawunolis

1 Like in previoussurveys a majority of citizensvho feel that theyack proper informatiombout the
eurowould like to be informed about the introduction of the euro well in advance of the changeover:
27% of respondents would like to be informed as soon as possibEO&havould like to receive
information at least a few years before the introduction of the euro.

1 Previous measurements showed that national central banks and European institutions were the most
trustworthy sources of information regarding the euro and ssmlated to the changeover. This
trend was continued with more than thogearters (77%) of respondents saying they would trust
information provided by their national central bank and 69% saying the same about information
from the European institutions.aH of the respondents would trust information about the euro
changeover from governments, national or regional authorities, or the tax and fiscal administrations
(both 50%). Compared to the previous surveynd in May 2010, the trustworthiness of euro
related information provided by these institutions has decreasedyshghthree percentage points
for both types of sources.
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1 The ranking of preferred channelsinformation about the eure@mained the same between the last
two rounds of the survey: telgsion remained the most preferred source of information (90%), while
information provided in supermarkets and shops was once again selected by the lowest proportion of
respondents (50%). Other popular channels for information about the introductioreafdh&ere
banks (80%), newspapers and magazines (78%), the radio (77%) and the Internet (74).

1T As for citizensO6 views about the content of t
all of the suggested topics were important: the propogibn fiessenti al 6 i tems r
information on the appearance of euro banknotes and coins to 90% for information about the way
the euro would be introduced and 92% for the value of the national currency in euros.

1 Survey participants in NMS8 couies were asked which campaign activities and tools were
essential if they were to be well prepared for the introduction of the euro. A majority of respondents
considered that all of the activitiéghose that had actually been used in other countriesstprtbe
changeoveri were indispensable. Nonetheless, as in previous years, there were significant
differences in the priorities given to various methods. The dual display of prices was seen to be the
most important information tool; dual price displayshops were most frequently mentioned (88%,

-1 point), followed by dual price displays on utility bills (829 ,points) and on pay slips (7693,
points).

The euro: perceptions and support for its introduction

1 Overall, a relative majority of 47% of threspondents in the NMS8 thought that the euro would
have positive consequences for their country; fewer respondents expected negative consequences
at a national level (43%). On the other hand, a relative majority of 45% of respondents thought
there would b negative outcomes at a personal level; slightly fewer interviewees held the
opposite view (43% believed in positive consequences; a decrease of 5 percentage points
compared to May 2010 and September 2009).

1 In order to describe general attitudes towdh#seuro, respondents were asked to evaluate public
opinion, based on the views of people they knew, about the introduction of the euro. Survey
participants saw a rather negative climate in this regard: whildifthie (40%) of interviewees
believed thatheir fellow citizens were very much or rather in favour of ititeoduction of the
euro introduction, slightly more respondents reported that people they knew were against (very
much or rather) this idea (43%).

1 A relative majority of NMS8 citizens wouldkk to see the euro introduced as late as possible
(38%); this ratio increased by six percentage points compared to May 2010. Roughly one third
(35%; -4 percentage points lower than in May 2010) of interviewees wanted the changeover to
happen after a ceitatime, while approximately one fifth (21%3 percentage points) opted for as
soon as possible.

1 Inthe currentound almost three quarters of respondents (74%) agreed that the euro had the status
of an international currency, similar to the US dollartlee Japanese yen; roughly one in five
(19%) disagreed with this proposition.

Consequences of adopting the euro

1 A relative majority of 47% of citizens in the NMS8 thought that the introduction of the euro had
had positive consequences in the countriesthaver e al ready member s of
positiveo and 35% firather positiveo), whi | e
negative (10% fivery negativeo and 25% fArather

h e
a

tF
a

1 AImost 7 in 10 (69%) of NMS8 citizenexpectedthat he eur od6s i ntroducti on

prices in their country, while almost one in five (19%) thought that it would contribute to price
stability.

T Citizens in the NMS8 most frequently agreed t
when the cuency was adopted in their country: 58% expected this outcéhpe(centage points
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compared to May 2010) and 26% disagreed with this proposition (unchanged). The second most
anticipated positive consequence of the changeover was sounder public fin8f6eax; KMS8

citizens agreed-8 points), and 34% disagreed (+2 points) that adopting the euro would ensure
sounder public finances.

1 Half (51%) of respondents in the NMS8 countries thought that using the euro would make people
feel more European. Since Sapteer 2009, this proportion has dropped by four percentage
points; however, a very small increase of 1 percentage point was noted compared to May 2010.
Slightly more than 4 in 10 (42%) disagreed with this statement and less than 1 in 10 respondents
(7%) didnot answer this question.

1 As was seen in previouunds, an overwhelming majority of NMS8 citizens agreed with
statements suggesting that travelling and shopping in countries that use the euro would become
easier:

1 90% agreed that joining the common caagwould bemore convenient for those who travel
in other countries that use the e(wmochanged compared to May 2010)

1 85% agreed that the eunmould make iteasier to shop in other countries using the common
currency(-1 point)

T 82% confirmed that joininghe euro area would allow them to easily compare prices with
those in other countries that use the durchanged)

T 76% t hought t hat t h e eliminate ary €harges telatimgita cutréanayn wo
exchange when, for example, visiting other cdestthat use the euro (unchanged).

1 A decreasing minority of respondents agreduht the euro will protect a country against the
effects of international criseq37%, -5 percentage points), whilen increasing proportion of
respondents disagreed (42%, pe8nts).

1T Respondents were also asked to evaluate some
introduction. In accordance with the aforementioned overall positive attitudes towards the euro,
the majority ofrespondents did not worry abdbevarious potential negative consequences of the
changeover to eurddowever the proportion of those not worrying halightly decreased since
the previous measuremesignalling an increased level of pessimism

1 nopersonal inconveniences that could be cabyetie changeoveb2% (-2 points),

T nol oss of their countr y:&¥e(xpoims) r ol over econom

T nonegative effect o0:BXf(-hpowints). countryds identity
1 As in previousrounds, the onlyconcernthat a majority of respondents ihet NMS8 countries

shared among the statements presented were possible abuses and cases of cheating on prices

during the changeover (74%, unchanged).
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1. Awareness of 1 and experience with T the euro

This first chapter | ooRkesur@and theg fanil@antydwdtmthescdmnmanwa r e n
European currency.

1. 1. Citizensd® awareness of the euro area an

1.1.1. Awarenesof the current euro area countries

When asked about the exact number of Member States already in the reuarea, almost one
third (32%) of respondents knew the correct answer: 16 countriesthis result shows only a slight
increasd of one percentage pointompared to the previous round conducted in May 2010.

A majority of the respondents, nonethelessjegan incorrect answer: 30% thought that 13 countries
had introduced the common currency, 12% believed that the right answer was six countries and 3%
thought that all EU Member States had already started using the euro. In addition, 23% of survey
participantsdid not know what to answer simply chose not to respond to this question.

Number of current euro area countries

m6 mi3(12) 16 (15) ®27(25) CODK/NA

09/2010 %NMS8 12 30 32 & 23

30 31 n 25

26

05/2010 %NMS8
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=

09/2009 %NMS8 29 27
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05/2008 %NMS9

25

09/2007 %NMS11

N
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(o)
N
&3]

04/2007 %NMS11

09/2006 %NMS10

)
=
I

N
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N
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N
[
=
I

N
[N
w
®
=

04/2006 %NMS10

=
o

09/2005 %NMS10 38 26

=
(ee]

> |

09/2004 %NMS10 39 16 28

=
(4]

Q5. According to you, how many EU countries have already introduced the euro?
(figures in parentheses were asked in previous surveys)

While the Hungarian and Czech respondents were the most likely to know the correct number
of EU Member States that use the euro as their coency (both 38%), Romanian and Bulgarian
citizens were the least likely to answer the question correctly (both 28%).

Although- after the Hungarians and the Czetlibe Estonians were among the most likely to be able

to state the exact number of couesriin the euro area, their knowledge on this topic has decreased
compared to the previous round of the survey (from 41% in May 2010 to 37% in Septembe#2010;
percentage points). On the other hand, an increase of three percentage points in the shaet of c
answers was seen in Romania and Bulgaria, although the respondents in these countries were the least
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able to state the right number of euro area countries (in both cases an increase from 25% in May 2010
to 28% in September 2010).

Number of current euro area countries (% correct answers : fil60 )
100 -
90 - 05/2010 %NMS8 m09/2010 %NMS8
80
70 |
60 -
50 |
0 1 39 35 38 3 oo 6 36
31 32 3 34 g g
30 | s B g5 28
20 A
10 A
0 ‘ ‘
NMS8 HU Cz EE LV LT PL BG RO

Q5. According to you, how many EU countries have already introduced the euro?
% of correct answers, by country

1.12Expecteddat e of the eurods adoption

One fifth of interviewees (20%) anticipated accession to the euro area to happeb6irat the
earliest. The majority of respondents (59%) expected their country to join the euro area by 2015

at the latest 41% thought this would be the caisethe period20132015, 15% said this would
happenin 2012and 3% thought their country would join the euro are@011.A small proportion
(3%) of survey participants believed that the accession to theaezsiovouldheverhappen. Finally,
17% of respondents said they did not know when the euro would be introduced or gave no answer.

Expected date of the e u r cadogtion

m2010 m2011 2012 m2013-2015 2016 or later H Never ODK/NA
100 -
5 11
90 | 13 3 17 17
25 23
80 - 22
70 A
60 -
50 4
40 A
30 A
20 4
21
10 e 15 13 14 16
o | g o— o— B! 0 0 o .
NMS8 BG RO LT PL cz
Q5ter . When, in which year do you think the euro will be introduced in [ COUNTRY]?

% by country
Roughly 9 in 10 (89%) respondents in Estonia thought that their country would join the euro
area in 201171 i.e. the date for joining the euro areafasnally decided by the Council on 13 July
2010
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Among the other NMS8 countriethe proportion of respondents who thought that their country
would join the euro area in the coming five yeargby 2015 at the latestanged from 49% in the
Czech Republic to 75% in Latvia Bulgarians were the most optimistic about the euro being
introducedin 2012 (21%); in Latvia, Hungary and Lithuania, on the other hand, a majority of
respondents thought that theaguntry would join the euro ar@athe period 2012015(between 50%
and 59%)

In the Czech Republic we found that almost one in three interviewees (32%) expected to join the euro
area at a later stagen 2016 or later

In all of the NMS8 countriedess than 5% of respondents thought their country woeNeradopt the
euro (2%4%). Furthermore, the proportion of respondents who said they did not know how to answer
was lowest in Hungary (6%) and highest in Bulgaria (25%).

As expected, @omparisonwith the previous round of this survey showed a significant increase in
the proportion of Estonians expecting an immediate accession to tHeeaoln May 2010 about 6
in 10 (62%) citizens in Estonia thoughiat the changeover would happen in the yedr compared
to roughly 9 in 10 (89%) in September 2010 (+ 27 percentage points).

Focusing orchangesthat have occurresince May 2010it is noteworthy that citizens in Poland were
significantly less optimistic about a rapid accession to the euwd 8% of Polish respondents
expected their country to join the euro area within the coming three years in May 2010 compared to
24% only in September 2010 (a decrease of 13 percentage points). In the same time, the ratio of
citizens in Poland who believatiat the changeover is not going to happen in the next five years
increased by 7 percentage points (from 15% in May 2010 to 21% in September 2010).

Looking at thechangesthat have appearesince a year agat was noted that in all NMS8 countries
except Btonia, the proportion of those optimistic about a fast accession to the euro decreased (with 5
to 21 percentage points depending on the country). For examp&eptember 2009, almost half
(46%) of Latvians expected their country to join the euro arethéncoming three years; since then,

this proportion decreased to egearter (25%) in September 2010. The proportion of Latvians who
thought that the changeover would happen in the coming four to five years, on the other hand, has
increased from 24% in $Ember 2009 to 50% in September 2010.

12011 isthe date for joining the euro areafasmally decided by the Council on 13 Jul91D.
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Expected date of the e u r cadoption
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Q5ter . When, in which year do you think the euro will be introduced in [COUNTRY ]?

%by country

1.1.3. Can new Member States choose whether or not to adopt the euro?

Three-fifths (60%; a decrease of 3 percentage points compared to May 2010) of the surveyed
count r i es deved that theirenatisn h&dealchoice as to whether it could adopt the euro

or not, even though the Accession Treaty obliges all new Member States to join the euro area. About
onethird of respondents (32%) correctly answered that their country had nce dhdikis regard.
Compared to May 2010, this result shows an increase of 4 percentage points in the ratio of those who
knew that choosing to adopt or not the common currency it is not an option, but a legal obligation for
the Member States. Finally, 8%ioferviewees did not know how to answer the question.
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Can Member States choose whether or not to adopt the euro?

Yes mNo ODK/NA
09/2010 %NMS8 60 32 n
05/2010 %NMS8 63 28 n
09/2009 %NMS8 63
05/2009 %NMS8 62 29 n
05/2008 %NMS9 65 27 n
09/2007 %NMS11 62
04/2007 %NMS11 64 28 n
09/2006 %NMS10 67
04/2006 %NMS10 69 26
09/2005 %NMS10 58 30
09/2004 %NMS10 57 33

Q5bis. Can [COUNTRY ] choose whether or not to introduce the euro?

An awareness of theirtopiotheeuro sréaas the dighast in Bstordigi gat i o |
where a majority of respondents gave the correct an®bét; a sigificant increase of 20 percentage

points since May 2010). In Polanah) the other hand, roughly one quarter (24%) of respondents were

aware of this legal obligation.

Analysing therankingof the noreuro area new Member Statscording taher knowledgeon this

topic, we found a relatively stable situation compared to May 2010: Czechs and Latvians were among
the most aware of their countryo6s | egal obl igati
among the least likely to be aware of this gation. However, its worth mentioning that the Czech

Republic has seen a decrease in the number of informed citizens of seven percentage points compared

to May 2010 (from 52% to 45% in September 2010), and that Hungary (from 30% to 36% in
September 2018nd Romania (from 27% to 33% in September 2010) have seen an increase of six
percentage points in this proportion.
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Can Member States choose whether or not to adopt t

100 4
90 05/2010 %NMS8 m09/2010 %NMS8
80 -

70
60 |
55
52
50 7 45 a4
38 37 36 36

0 40
1 35
32 34 30 33
0| 28 27
24
20 | 19
10 1
LV LT BG HU RO PL

NMS8 EE Ccz

Q5bis. Can (OUR COUNTRY) choose whether or not to introduce the euro?
% of correct answers (NO), by country

1.1.4. Familiarity with the design of euro banknotes

As in the previous round of this survey, a slim majotty (51%; a 1 percent point decrease from

May 2010) of respondents in the NMS8 were aware that euro banknotes looked exactly the same
in all of the countries using the euroAlso, 3 in 10NMSS citizens (30%) thought that euro banknotes
had partly differentlesigns from country to country, and about 1 in 5 (19%) either did not know if euro
banknotes looked the same in all euro area countries or did not reply.

Familiarity with the design of euro banknotes:
the euro banknotes look exactly the same in all countries that use the euro

05/2010 %NMS8 52
09/2009 %NMS8 46
05/2009 %NMS8 50
05/2008 %NMS9 52
09/2007 %NMS11 49
04/2007 %NMS11 50
09/2006 %NMS10 45
04/2006 %NMS10 46
09/2005 %NMS10 56

09/2004 %NMS10 59

2006 -2010 : Q3. And what do you think, which of the following statements is correct?
The euro banknotes look exactly the same in all countries / have partly different designs from country to country/ thatuset heeuro

2004 -2005: Q15. According to you, do the euro banknotes look the same in all countries of the euro area?
Yes /No /DK/NA
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In four of the NMS8 countries, a majority of citizens knew thabdanknotes look exactly the same
in all countries belonging to the euro ar@amanians (71%) and Lithuanians (66%) were the
most knowledgeable in this respect

In Bulgaria and Latvia (both 47%), as well as in Hungary (44%) and Poland (39%) on thieaotther

less than half of respondents were able to correctly answer this question. Poland, however, was the
only country where the shares of respondents giving wrong and right answers were the same (39%
39%) (For moreadetails, see annex table 7).

Comparirg the results of the current round and the previoustbnee countries have witnessed an
increase in the proportion of respondents who knew that the design of euro banknotes is exactly

the same across all euro area countriesn Romania and the Czech Riglic we saw the most
notable increase in the proportion of informed citizens (+5 percentage points). In contrast, in the other
five countries (namely: Bulgaria, Lithuania, Estonia, Latvia and Poland) we found about the same or
fewer respondents aware theuro banknotes look the same compared to May 2010; the highest
decreases were noted in Latvia and Pola@gércentage points).

Familiarity with the design of euro:
euro banknotes look  exactly the same in all countries of the euro area

100 4

90 A 05/2010 %NMS8 m09/2010 %NMS8
80 -
71
70 66 68 66
61 60

60 - 56 57

52 51 53
50 - 48 47 a7

45
41 44

40 39
30 -
20 -
10 1
O T

NMS8 RO LT Ccz EE BG LV HU PL

Q3. What do you think, which of the following statements is correct?
% by country

1.1.5. Familiarity with the design of euro coins

As in previous rounds of this survey, resdents were more familiar with the design of euro
banknotes than with the design of euro coins: while 51% of interviewees knew that euro banknotes
had the same design in all euro area countries,36B%y correctly stated that euro coins had partly
different designs from country to country. A relative majority of two fifths of interviewees (42%)
thought that euro coins looked exactly the same in all countries of the euro area and about a fifth
(22%) of respondents did not know how to answer the question.

Compared to May 201@, slightincreasewas een i n t he awarenessfromf t he
33% to 36% in September 2010.
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Familiarity with the design of euro coins:
the euro coins have partly different designs from country to country

05/2010 %NMS8 33
09/2009 %NMS8 37
05/2009 %NMS8 34
05/2008 %NMS9 31
09/2007 %NMS11 33
04/2007 %NMS11 31
09/2006 %NMS10 37
04/2006 %NMS10 37
09/2005 %NMS10 28

09/2004 %NMS10 30

2006 -2010: Q4. And what do you think, which of the following statements is correct?
The euro coins look exactly the same in all countries- / have partly different designs from country to country/ that use the eur o

2004 -2005: Q16. According to you, do the euro coins look the same in all countries of the euro area?
Yes /No /DK/NA

As in the previous roundgstonia was the only country where a large majority (73%) of
respondents knew that the design of euro coins varied from country to countryAdditionally,

across the NMS8 countries, Estonia has seen the highest increase in familiarity with the design of euro
coins since May 2010 (from 59% in May 2010 to 73% in Septe@mkED; +14 percentage points).

Similarly to Estonians, citizens in Lithuania (from 34% in May 2010 to 44% in September 2010; +10
percentage points) and Poland (37% vs. 42% in September 2010; +5 percentage points) proved more
knowledgeable abouttheeurdca s & desi gn in September 2010 t han

In the other countries under survey (Hungary, Latvia, the Czech Republic, Bulgaria and Romania)
familiarity with the design of euro coins was rather stable compared to May 2010; we found variations
o f N2 pkrceatage points.
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Familiarity with the design of euro:

the euro coins have partly different designs from country to country

100 -
90 -

80 -

70 1
60 -
50 | w45
40 |

05/2010 %NMS8  m09/2010 %NMS8

40 39

30 A
20 A
10 4
NMS8

As in previous rounds of this survey
Estonia was the only country where

majority of respondents gave the corre
answer concerning the design of both et
banknotes (57%) and coins (73%). In inc
other noreuro area new Member State
respondents were more informed about t
design of euro banknotes than the design
euro coins. A striking difference was seen
Romania, where respondents were amc
the most familiar with the design of eur
banknotes (71%), while they were by far th
least familiar with the actual design of eul
coins (17%). High differences between tt
knowledge of euro banknote design and t
knowledge of euro coin design were four
as well in the Czech Republic (eur
banknotes 61% vs. euro coins: 36%; 2!
percentage points difference) and Lithuar
(euro banknotes: 66% vs. euro coins: 44!
22 percentage points difference).

Q4. What do you think, which of the following statements is correct?

% by country

The design of the euro money

‘COINS HAVE A PARTLY DIFFERENT DESIGN”

80 4

70

50 1

40

30 4

20 4

10 4

EE 4
More familiar with the * //
design of euro coins //
e
////
s
////
/
d
PL oV LT
* LV e
/6 BG *C2
/
////
e
/
e
/
yd 4 RO
//
// More familiar with the design

e of euro banknotes

50 60 70 80

"BANKNOTES LOOK EXACTLY THE SAME"

30 40

Q3-Q4. What do you think, which of the
following statements is correct?
% by country
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1.2. Experience with euro cash

1.2.1. Euro banknotes

Roughly 4 in 5 (83%; a similar proportion was seen May 2010Q respondents in the surveyed
countries indicated that they had seen euro banknotes and 3 in 5 (60%n increase of 3
percentage points compared to May 2044ld they had used euro banknotes

Seen and used euro banknotes B scen Used

83
osr201096nmse NN

60

83
052000 96nmse NN

57

1
osr2000 oenmse M ©

55

2
052000 2envise NN

55

2
0572008 2envise N ©

53
79

09/2007 %NMS11
50

7

04/2007 %NMS11
48

7

09/2006 %NMS10
45

80

04/2006 %NMS10
45

Q1la. Have you already seen euro banknotes?
Q2a. Have you already used euro banknotes ?
%, all respondents

The share of iIpondents who had already seen euro banknotes ranged from 74% in Hungary to 88%
in Romania. Larger differences between NMS8 countries were seen when looltirgpadportion

of citizens who had already used these banknotes: this proportion ranged from 45% Hungary

and Lithuania to 69% in Romania (a difference of 24 percentage points). As in previous rounds,
across all NMS8 countries, citizens were considerably more likely to have seen euro banknotes than to
have actually used them.

Comparing the reswdtwith thoseobtainedn May 2010 we found quite a stable situation regarding the
proportion of those who had already seen euro banknotes. The most notable change was in Estonia,
where fewer respondents mentioned having seen euro banknotes (85% in Mays2@l06; a
decrease of 4 percentage points). The variations that have occurred with regard to the use of euro
banknotes were as high as 7 percentage points. For example, compared to the previous round of the
survey, in Poland (51% in May 2010 vs. 58%) @&hdgaria (52% in May 2010 vs. 58%) we found
increases in the usage of euro banknotes of 7 and 6 percentage points, respectively.
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1.2.2. Euro coins

The current round again showed that, generally speaking, euro coinegsgekmown and less widely
used than euro banknotes in the NMS8 countAdsut three quarters of respondents have seen
euro coins(77%; +1 percentage point compared to May 2010)astim majority said they have
used euro coing54%; +2 percentage posithan in May 2010). The corresponding proportions for
euro banknotes were 83% and 60%, respectively (see above).

Seen and used euro coins B scen Used

002010 onmse I NN, 7
54

052010 vonmss I NN, o
52

002000 onmss N o

49

052000 onmss NN
0512008 %onmvise NN, -
0012007 onvis1: N /-
0ar2007 wonvis1: NN, ¢
41
0912006 vonmszo N, 0
41
042006 %onmvszo M /5

41

Q1b. Have you already seen euro coins ?
Q2b. Have you already used euro coin s?
% all respondents

Czech respondents were the most familiar with euro coing84% said they had seen the coins and
63% stated tat they had used them. Following the Czechs, the Estoniarsdnol Romanians were

also very aware of euro coifisin all these countries, 79% of respondents stated that they had seen
euro coins; however, the ratio of those who used euro coins was doweraried between 56% in
Poland and 60% in Romanibkithuanians were the least familiar with the euro: while 64% reported
having seen euro coins, only 35% said they had actually used them.

Romania has seen the largest increase in familiarity with @ime compared to the previous round of

this survey (+6 percentage points; from 73% in May 2010 to 79%); in addition, more citizens in
Romania used euro coins since May 2010 (60% in September 2010 vs. 56% in May 2010). As with the
usage of euro banknotebetbiggest change with regard to the usage of euro coins was seen in Poland:
while 48% of Poles said that they had used euro coins in May 2010, 56% stated this in September
2010 (+8 percentage points).
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3339 40/43/43 48 43|39/ 45 48|47 Q1b. Have you already seen
29 euro coins?

Q2b. Have you already used
euro coins?
% all respondents, by country

04/2006
09/2006
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05/2008
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09/2009
05/2010
09/2010
04/2006
09/2006
04/2007
09/2007
05/2008
05/2009
09/2009
05/2010
09/2010

1.3. Where do peop le use the euro?

Further on, those respondents who said they have already used euro banknotes or coins were asked
whether they had used the common currency abroad or in their home coéstiiepreviousounds,

payments in euros in foreign countries wes said to be more widespread than those made in the
respondent s6 .Heemkalf (83U of resporelentshad only used euro banknotes

abroad 18% hadonly usedeuro banknotesn their home countrnand 286 had used therhoth at

home and abroadrhecorrespondingrpor ti ons f or eur o coi n%forwer e 672
Aonly in their 3% ofnoer cficbuontthr yat ahnodme2 and abr oado.

The proportion of respondents who had used eurtanknotesin their own country and abroad
hasgradually increasedthe previous year(+5 points compared to September 2009; +2 points since
May 2010), while the share of those whad only used eurbanknotesin foreign countries has
decrased since the previous round points). N significant change was seen ire thsage of euro
coins compared to the findings of previous rounds.

%2 Base : those respondents wrave already used euro banknotes or coins
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Where do people use the euro e ?
Banknotes Coins
09/2010 %NMS8 53 28 09/2010 %NMS8 e 23
05/2010 %NMS8 51 26 05/2010 %NMS8 61 22
09/2009 %NMS8 55 23 09/2009 %NMS8 64 21
05/2009 %NMS8 50 25 05/2009 %NMS8 60 24
05/2008 %NMS9 50 25 05/2008 %NMS9 60 23
09/2007 %NMS11 51 24 09/2007 %NMS11 61 23
04/2007 %NMS11 50 21 04/2007 %NMS11 61 19
09/2006 %NMS10 66 20 09/2006 %NMS10 70 19
04/2006 %NMS10 67 20 04/2006 %Nms10 [ 71 19
M In [country] Abroad In [country] and abroad

Q2bis./ Q2ter. Yousaid you already used euro banknotes/coins .Was it..?
Base: those, who have already used euro banknotescoins

A closer review of results at the country levedvealsconsiderable differences in the usage of euro
banknotes and coins.

In Estonia, the Czech Republand Hungary, over all of the surveyunds, there was a wide gap
between a large majority who hadly used eurogbroadcompared to a minority who hadlso used
themat home For example, 9% of Estonians had only used euro banknatea foreign counyy,
while 1% had used therboth abroad andt home (agap of80 percentage points-10 points since
the previous rounkl the corresponding proportions for euro cahswed an even wider gap:%3/s.
7% (a gap oB6 points +10 point3.

A comparison acgs the different survesounds in the Czech Republic showed thizt gap between
thelargenumbersof respondents who hamhly used eur@broadand theminority who hadalso used

themat homehas been fluctuating around the same values, for the last & FFer example, the
decrease in the aforementioned gap for euro banknotes, recorded in the previous round in May 2010 (
12 points, from 70 points to 58 points), has been counterbalanced in the current round by a comparable
increase (+8 points, from 58 &6 points), and this was true for the euro coins as wHEl points

followed by +14 points).

In Hungary as well, there have been constant gaps between the majority of intervibnwdwsionly

used eurabroadanda minority who hadalso usedthemin their homecountries, though the gaps

were narrower than in the case of Czech Republic, and decreased slightly over the latest survey rounds
(currently 32 percentage points for euro banknotes and 41 points for euro coins).

The resultsof the latest surveyounds in Poland (starting with 2009) show an increasing tendency
among Polish citizens tonly use euraabroad while the share of those who used eurthgir home
country as welhas somewhat decreased in the same period. This tendency regards bsth dhe u
banknotes and coins; however the gap in favour of those whortigdised the common currency
abroadis larger for euro coins than for banknotes (currently 46 points vs. 35 points).

Romani abs results wer eandirklaiwlyconbtanigap,cout énrthie sppasite by a

direction As in previousounds, Romanians were more likely to have used both euro banknotes and
coinsin their home countnas wellrather than havingnly used themabroad In the currentound
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18% of Romanians hadnly used euro banknotedroadand28% had only used euro coins outside of
Romaniawhile, 82% of Romanians said they hatboused euro banktesin their home countrand
71% said they had done the same in regard to eurs ¢aigap of 64oints for eurdoanknotes and a
gap of43 points for euro coins).

In Bulgaria, respondents were more likely to hals used euro banknotés their home country

While 58% of Bulgarians reported thigyst 4246 said they hadnly used thermabroad (a gap of16

points) this gap was observed in all previous survey rounds except the one from September 2009
whenno such gap elaledresald for éBro lcana shovwed that respondents were
somewhat mordikely to have used euro coirabroad only (55%) than bothat homeand abroad

(44%), similar to the results from one year ago

Finally, in Lithuania and Latviaresultshavefluctuatedover time, especially in case efiro coins. In
the currentround an increasing majority (@ in Latvia, +12 points since May 20, and 7% in

Lithuania +4 point§ had only used the coinsbroad and roughlya quarter of respond€28% in

Latvia, -10 points, and Z% in Lithuania -5 point9 hadalsoused thenin their home counyr.

For banknoteshe gapwas much smallerniLatvia, 60% of respondents hazhly used the banknotes
abroadand 406 hadalso used thenin their home countrythe figures for Lithuania being %6 vs.
44% (comparativelyin May 2010 there was no gapLatvia, while in Lithuania the figures were 53%
vSs. 47%)
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1.4. Socio -demographic groups: awareness of T and experience of 1 the
euro

In this subchapter we will analyse results by sal@mographic groupings.

Citizensd awareness of the euro area and the eur
Men were more likely than woen to knowthe correct number of countries that already have
introduced the common currency (36% vs. 28% of women) and to know that euro coins have partly
different designs from country to country (41%3%% of women). In addition, men were mbkely

to expect the introduction of euro at a later stage (2015 or later) (46% vs. 37% of women).

Thoseaged?25 to 39 were m&t informedaboutthe number of countrieidt havealready joined the

euro area and on the legal obligation to introduce the commoencyrrFor example, over a third of
25-39 year olds (36%) knew that 16 countriesd already introduced the euro, compared to 29% to
32%amongall other ages. The oldest respondents (over 54 years of age) expected the introduction of
the euro in 2015 or lar. In addition, those aged over 54 wdre least informedaboutthe design of

euro banknotes and euro coins. For example, while 43%oséover 54 knew that the euro banknotes
looked exactly the same in all countries, between 52% and 5786s# inthe other aggroupswere

aware of this fact.

The higher the level adducationthe more likelyrespondents wer® be informedaboutthe number

of countries that have already introduced the e
common curency and ortheeur o6s desi gn. I n addition, the hig
likely respondents wert® expect the introduction dfie euro intheir country in 2015 or later (47% of

the most educated vs. 28% of the leas educated respondents).

Metropolitan residents were most aware of the correct number of countries in the euro area (39%
vs.27%31% of all other types of residents) and of the design of euro coins (49% v3828%f all

other types of residents); however, they were the leastnigd about the desigrf euro banknotes
(46% of metropolitan residents vs. 588% of all other types of residents). Finally, metropolitan
residentswvere the most likely to believhat the euro is not going to be introdugedheir country
before 201547% vs. 38%41% of all others).

The awareness of theot working respondents regarding the euro area, euro introduction and the
design of the common currency was in general lower than that of their counterparts. For example, only
45% of the not working ierviewees knew that the design of euro banknotes is identical in all
Member States, compared to 53% to 59% of those in other occupational segments.

Experience with the euro

The familiarity and the usage tie euro were higher amongen than among womenVhile about
threequarters (74%) of men had already used euro coins, onlyhivas (66%) of womerad done

the sameWithin the age segments, as a pattern we saw that the oldest respondents Headsthe
experience with the common currency. For exammiy 62% of those aged over 54 had already seen
euro coins compared to 819%88% of youngerrespondentsThe higher theeducational level the

more likely were respondentto have seen or used euro banknotes and euro coins. While only
approximately half bthe least educated interviewees (49%) had already seen euro coins, more than
threequarters (87%) of the most educated were familiar with them. Within the other- socio
demographic segments we saw that those livingural areas and thosenot working were less
familiar with the common currency and had less experience with the euro.

A demographic breakdown for responses to each question in this survey has been included in the
annex tables attached to this report. Regarding the aforementioned questiamsiesetable$-11.
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2. Informing citizens about the euro

This chapter analyses the degree to which NMS8 citizens feel informed about the euro, their preferred
and most used information channels, the kind of information they would like to have, anthefen
would like to receive it in relation to the introduction of the common currency.

2.1. Self -perceived level of information

Looking across the NMS8 countriesmajority of citizens did not feel well informed about the euro

40% said they weraot vely well informedand 7% did not feel well informed at alFocusing on
respondents who felt well informed about the euro, 34% answered that thesatherewell informed

and Po feltvery well informedThese results weralmost the same athose recordedn the previous

round (there were onlyninor differences of one or two points.g. the number of citizens who felt not
very well informed about the euro decreased from 42% to 40%, while 6% vs. 7% felt very well
informed)

Evolution of self  -perceived information level regarding the euro, %

mVery well m Rather well Not very well mNot at all ODK/NA
informed informed informed well informed
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05/2008 %NMS9 6 33 42 17 !
09/2007 %NMS11 [ 34 41 16 E
04/2007 %NMS11 44
09/2006 %NMS10 85 42 16 a
04/2006 %NMS10 43
09/2005 %NMS10 [ 29 51 16 !
09/2004 %NMS10 31 48 16 E

Q6. To what extent do you feel informed a

In most NMS8 countries, respondents who felihot very wellor not well informed at allabout the
euro outnumbered those who feltvery wellor rather well informed The two exceptiors were
Estonia and Romania. The proportion of Estoniangho felt very wellor rather well informedabout
the euro hasnore thandoubled since 2004; the gradual increfisen 30% in 2004 to 50% iMay
2010 was followed by a sharp increase of +16 points in only four months, from 50% tol1865%.
Romania,equal shares of respondeifédt either well informed or not well informeabout the euro
(49%each, close to the levels recorded about one and half year ago.

In the remaining i&s NMS8 countries, more than half of respondents rfelt very wellor not well

informed at allabout theeurg this proportion ranged from %6 in both the Czech Republic and
Lithuania to 8% in Latvia.
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Focusing on changes that have occurred since the predond it was noted that the proportion of
citizens who felt not well informed has decreasedEsbnia (from 49% to 33%516 percentage
pointg, in Lithuania(from 62% to 56%:;-6 points) andRomania (from 5% to 49%; -5 points) but
has increased iBulgaria(from 56% to 62%; +6points) In Hungary, the Czech Republic, Latvia and
Poland, the proportioof uninformed citizengitherhas not changed compared to the previousmd

or the recorded differences (of21points) were within the margin of the sampling error

Evolution of self  -perceived information level regarding the euro, %

H % of quite well and very well-informed % not very well and not at all informed
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As in previousrounds of this survey, women, the oldest respondents (aged 55+waorking
respondents and manual workers, those with the lowest level of education and rural residents were less
likely to feel well informed about the euro than their counterparts in the respectivedsamgraphic
categories. For exampld®b6 of men feltvery wellor rather wellinformed about the euro, compared

to 30 of women 51% of those with high educational achievement vs. only 19% of those with lowest
levels of education felt the sanfeor more details, see annex tabke

2.2. Timing, channels and c ontent of information

2.2.1. Timing for the receipt of information about the euro

As a next step, those respondents who said they did not feel well informed were asked when, i.e. at
what stage of the process, they would like to receive more informatiaumt &® euro and its
introduction.

There was no change from the previonminds, asa majority of citizens lacking proper

information would like to be informed about the introduction of the euro well in advance of the
changeover 27% of respondents woulike to be informedas soon as possibbnd29% would like
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to receive information at least f@w years beforehe introduction of the eufoOne third of
respondents said that they would like to receive information about theadam months beforthe
introduction of the currenc§B3%), and a small number dfterviewees preferred to be informadew
weeks beforthe changeovegb%). Six percenbf respondents did not answer this question.

Compared to the previousund conducted ifMay 201Q slightly fewer respondents would like to
receive informatioras soon as possiblg2 percentage pointsyhile the share of interviewees who
wanted to be informed few monthsbeforethe changeover has increasedtbg same amount (2

points.

Desired timeframe for being informed about the euro

B As soon B A few years Afew months ®A few weeks ODK/NA
as possible before before before

09/2010 %NMS8 27 29 33

05/2010 %NMS8 29 29 31 6

09/2009 %NMS8 32 25 30

05/2008 %NMS9 37 25 27 6

09/2007 %NMS11 34 24 30 5
04/2007 %NMS11 29 26 32 6

09/2006 %NMS10 29 30 31 5)
04/2006 %NMS10 28 30 33 5

Q7. When would you like to be informed about the introduction of euro in [COUNTRY]?
Base: who are not informed

The share of those who wanted to be inforrasdoon as possiblanged from I% in Hungaryand

20% in Lithuania and Latvieo 40% in Estonia and 42 inthe Czech Republic

A comparison across the last two surveynds in Estonia showed than the currenround fewer

respondents answered that they wanted to be informed about the introduction of the euro a few years
before its introduction (from 28% in September 288612% in May 20100 8% in the current round

This could be expected snce t hi s category has become much | es
of entering the euro area in 2011.

In addition, 1 worth noting that respondents in Estoriuingary and.ithuaniawere somewhat more
likely than their NMS8 counterparte think that an information campaign about the euro could wait
until shortly béore its introduction (10% and’8, respectivelyi compared to, for example jud% in
Poland and 4% in the Czech Repuplic

% Due to different national target dates, it is sometimes hard to compare whatithestime perspectives mean; generally,
however, the assednaespossibenn b fafdivdgears fefoee cat egori es in most countr
immediate need for information on this matter.
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Desired timeframe for being informed about the euro
B As soon as possible WA few years before A few months before B A few weeks before  ODK/NA
100 -
— | 1 8 6 10 6 6

90 - S

80 4 25

32 30
704 33 32 34

NMS8 Ccz EE RO PL BG Lv LT HU

Q7. When would you like to be informed about the introduction of euro in [COUNTRY ]?
Base: who are not informed , % by country

25-39 yearolds,respondergtliving in urbanareas people with a medium level of educatiamwell as
thosestill in educationwvere somewhat more likely to answer that they wanted to be infaimedon
as possibleabout the introduction of the euro in their country. For exam@# 8f the 25-39 year
olds wanted to be informeés soon as possihleompared to 25% to 27%f those in other age
categoriesFor more details, see annex tabBe

2.2.2. Trusted distributors of information on the euro

Trust is a key factor in the provisicof information: citizens tend to differentiate between possible
sources based on an assessment of their trustworthiness. Previous measurements simawedahat
central banks and European institutions wereconsidered the most trustworthy sources of
information regarding the euro and issues related to the changeoverhis trend was continued
with more than threquarters (77%) of respondents saying they would trust information provided by
their national central bank and%9saying the same about infortiea from the European institutions.

Half of respondents would trust information about the euro changeover from governments, national or
regional authorities, or the tax afisical administrations (both $6). Compared to the previous survey
round in May 2010, the trustworthiness of eurelated information provided by these institutions has
decreasedslightly by threepercentage points fdoth types of sources

As in the previousounds, less than half of respondents had faith in information provagednsumer
associations @) or commercial banks 8%). The sources that respondents had the least confidence
in, for information relating to a changeover to the euro, were trade unions or professional
organisations (8%) andjournalists 41%, +3 point snce May 201Q No noteworthy changes were
seen in the trustworthinessmbstsources.
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Trusted distributors of information campaigns (% O0trusto)
National Central Bank 7777
European Institutions

Tax, fiscal administration
Government, national or regional
authorities
Consumer associations
Commercial banks
m09/2010
. 41 %NMS8
Journalists
. ) 05/2010
Trade unions, professional %NMSS

organisations, etc

Q8. For each of the following institutions or groups, please tell me if you
would trust information they provide on the changeover to the euro, or not?

In all but one of the NMS8 countries, the national central bank was the institution that
respondents had most confidence in when it caanto receiving information about the euro and

its introduction. Czech respondents were the most likely to answer that they would trust information
provided by their national central bank0®), while respondents in Lithuania meethe least likely to

do so(63%).

Lithuanians placed the most trust in European institutions (66%), with thecentral bankanking
secondln a further five NMS8 countries, the second most trusted source of information about the euro
and the changeover were the European Institutials® in Estonia they were the third most trusted
(between 58% of citizens in Latvia and 80% in the Czech Republic considered the European
Institutions trustful sources of information).

Commercial banks appearathongthe top three most trusted sourceghe Czech Republic only
(81%, second most trustgdin all other countriebut Romania (53%)less than half of respondents
had faith in information providetly banks (ranging from 34 in Polandto 49% in Bulgaria; see
annex tablel4).

Most trusted distributors of information campaigns( % At r ust 0)

BG cz EE

National Central Bank 79 National Central Bank 90 National Central Bank 81
European Institutions 74 Commercial banks 81 Tax, fiscal administration 71
Government, authorities 55 Tax, fiscal administration 81 European Institutions 66
HU LT LV

National Central Bank 77 European Institutions 66 National Central Bank 65
European Institutions 70 National Central Bank 63 European Institutions 58
Government, authdies 66 Tax, fiscal administration 44 Government, authorities 39
PL RO

National Central Bank 70 National Central Bank 84

European Institutions 65 European Institutions 72

Consumer associations 49 Journalists 54

Q8. Fa each of the following institutions or groups, please tell me if you would trust information they provide on the changeove
to the euro, or not?
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As regards the likeliness of respondents from various st@moographic groups to trust the
information institutions provideon the changeover tthe eurq older people (aged 55+) were, in
general, less likely than those from other age groapsust the sources of information they were
presentedvith i the exceptions being the national central banks (equajedby all age groups) and
journalists (which were the least trusted loyiggest aged 124).

Those with a low level of education were also, less likely than their counterparts to trust most of the
sources of information on the changeover (namelytdlieand fiscal administrations, the European
institutions, commercial banks, consumer associations and trade unions). Those with the highest
educational achievements were less likely to trust trade unions/professional organisations and
journalists. The me educated the respondents were, the more likely they were to trust information on
the changeover to the common currency provided by national central banks and European institutions
(for example, 71% of the least educated vs. 76% of those with a mediehoieeducation and 81%

of respondents with the highest educational achievements trusted the national central banks).

The likeliness to trust journalists on the changeover to the euro was inversely proportional with the
subjective level of urbanisatiod§% of rural inhabitants vs. 40% living in other urban centres and
35% of metropolitan citizens considered journalists a trustworthy source of information). Urban
inhabitants were also less likely to trust trade unions3@® vs. 41% of respondents frooral areas

who tended to trust trade unions).

Those not working were less likely to trusbst kinds of information sourcesbout the euro than
members of otheoccupationalgroups In addition, manual workers showed less trust in national
central banks,European institutions and consumer associations, while theersplbyed and
employees were less likely to trust trade unions and journalists, respedtgelyore details, see
annex tablel4.

2.2.3. Preferred channels of information

Another key aspeatf a successful information and communication campaign is the medium used to
reach a countryés citizens. Re s pond eeneivausefule r e as
information about the euro and the related changeover.

The ranking of preferred channels remained the sambetween the last twmunds of the survey
television remained the most preferred source of informatior{90%), while information provided
in supermarkets and shops was once again selected by the lowest proportion of resfadfdgnt
Other popular channels for information about the introduction of the euro were banks(80%),
newspapers and magazines (78%), the radi®oand the Internet @j.

Almost two-thirds of respondents named schools and other places of educatioaising (6%) and
about6 in 10 respondents wanted to receive informatiopuiblic places (61%),bfit r adi t i onal 0
(59%)and in the workplace {3%).

The preferences of the public for all these channels were virtually unchanged since the previous
sutvey round (only changes of 1 or 2 percentage pemte recorded).
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Preferred channels for information campaigns , %

90

On television 89

In banks
In newspapers, magazines
On the radio

On the Internet

In schools and other places
of education and training

In public places

m09/2010

In your letter box 59 %NMS8
In the workplace 57 05/2010
58 %NMS8

In supermarkets and shops

Q9. Where would you like to receive useful information on the euro and the changeover?
multiple answer

Television was the most preferred channel of information in six of the NMS8 countriesanging
from 8% in Hungary to 8% in PolandTelevision was the sead most preferred channel in Estonia
(82%) and the Czech Republic (85%) the two lasthamed countries, the uselmnks was the most
preferred channel for information abobeteuro and its introduction: 84% in Estonia an®88 the
Czech Republic. B#ks were placed second limtvia (81%), Bulgaria (76%) arnidungary 69%) and
werein third place in Lithuania @%). In Romania and Poland, banks did not rank among the first
three preferred channels of informatidie print media (newspapers and magazijevas the second
most preferred information channel Roland (92%) and Lithuania (82%hile it was the third
choicein the Czech Republi¢81%), Latvia (79%),Estonia (B3%), Bulgaria and Romania (68%)
Newspapers and magazines did not appear amonthriasemost preferred information channels in
Hungary whereradio was a more popular channel for information about the é8%); radio was
the second most desirable information sourc®Rdmania(72%). The Internet was the third most
preferredchannefor informationabout the eurin Poland (90%

A comparison with the previousundshowed thathe proportion of respondents who wanted to
get information from banks has increased inBulgaria (+7 percentage points since May 2010),
while it has decreased Estonia and Poland (botth points).

Most preferred channels for information campaigns(multiple answers)

BG Cz EE

Television 88 Banks 88 Banks 84
Banks 76 Television 85 Television 82
Print media 68 Print media 81 Print media 73
HU LT LV

Television 82 Television 88 Television 90
Banks 69 Print media 82 Banks 81
Radio 63 Banks 78 Print media 79
PL RO

Television 95 Television 89

Print media 92 Radio 72

Internet 90 Print media 68

Q9. Where would you like to receive useful information on the euro and the changeover?
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The largest differences between sed@mographic groups in terms of channels of information about

the eurods introduction wer e finteet dor exaneple,ile o o ki n g
60% of over 54 yeaolds would like to receive information via the Internet, this was the cag&%or

of 15-24 yearolds and 8% of 2539 yearolds. Similarly, 83% of respondents with thighest level

of education an®0% of full-time students expressed a preference for this channel, compar@ad to 3

of respondents with the lowest level of education. For more details about the differences in preferences

for other information channels, see annex tdble

2.2.4. Most favoured topics of information campaigns

As for citizensd views about t mestrespondergsrdeltthaif t he
all of the suggested topics were important t he proportion of HAessenti al
information onthe apgarance of euro banknotes and coio®0% for information about the way

the euro would be introducednd 92% for the value of the national currency in euros

Thepracti cal i mplications of the eurods iwastroduc
seenas an essential topic for an information campaign8% 8f NMS8 citizens, a similgroportion

mentionedhe measuresiow to ensure that the rules for currency conversion into ewre respected

and &% listed thesocial, economic and politicahiplications of the eurdrhese results were, once

again, similar to those from the previaaesindof the survey.

Preferred topics for information campaigns (% o0essential 0)

m09/2010 %NMS8 05/2010 %NMS8

The value of one euro in [CURRENCY]

The way how the euro will be introduced in [COUNTRY]

The practical implications of the euro regarding your
salary, your bank account

How to ensure that the rules for currency conversion into
euro are respected

The social, economic or political implications of the euro

7
7

What notes and coins in euros look like

Q10. In your view, which of the following issues about the euro are essential to be
covered in priority by the information campaign?

In almost all countries, the value of the euro in the local currenayas listed as an essential topic

for an information campaign by more than 9 in 10 respondentgranging from87% in Romania to

96% in Hungary). Similarly, the changeover scenario,the. way the euro would be introduced

was selected by at least 9 in 10 intervieweesfine countries (rangingfrom 90% inBulgariato 93%

in Poland the Czech Republiand Lithuanige The most notable exception was Romania where the
abovementioned topics and all of the others suggested for inclusion in the euro information campaign
received less support (for expla, 8% forthe value of the euro in the local curreraoyd % for the
changeover scenarjo

In all of the countries, respondents were the least likely to think that it would be essential to provide
information about the appearance of euro banknotescmas. Nonetheless, this topic was selected

by a majority of respondents in all NMS8 countries (ranging fr6% & Estoniato 8% inthe Czech
Republi¢ see annex tablis).
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Preferred topics for information campaigns( %

fessential 0)

BG Cz EE

The value of the euro in local 91 Social, economic or political 93 The value of the euro in local 91

currency implications currency

The changeover scenario 90 The changeover scenario 93 How to ensure that the 90

conversion rules are respectet

How to ersure that the 90 The value of the euro in local 92 The changeover scenario 87

conversion rules are respected currency

HU LT LV

The value of the euro in local 96 The changeover scenario 93 The value of the euro in local 94

currency curreny

The changeover scenario 91 -chrer(;/r?(i;e of the euro in local 93 The changeover scenario 86

Practical implications 89 How to ensure that the 20 _Soc[al, economic or political 85
conversion rules are respectec implications

PL RO

The value of the euro in local 05 The value of the euro in local 87

currency currency

The changeover scenario 93 The changeover scenario 82

Practical implications 93 How to ensure that the

conversion rules are respectec

Q10. In you view, which of the following issues about the euro are essential to be covered in priority by the informatio

campaign?

Respondents with the lowest leseff education andhe over 54 yeaolds werelesslikely than their
counterparts to say that arfnation abouthe changeover scenarjtow to ensure the correctness of
conversionrules and thepractical implications of euro over salary and bank accougate essential

topics for an information campaigror example, 80% of those with a low level dieation vs. 91

92% of people with medium or high levels of education, and 86% of the eldest®8%®9in other

age groups were interested in how the euro will be introduced. In addition, fewer of those with low
education were interested in thecial, eonomic and political implications of eutban were people

with higher levels of education (66% vs.-86%).

Full-time students and respondents living in metropolitan zones were less interégedppearance
of euro banknotes and coirtkan their couterparts (66% vs. 76% to 81% and 73% vs:808o,

respectively).

There was

onl

y

mi

nor

variation i

n

t he

favour ed

For example, those not working were slightly less interested iprtical implications 6the euro

on salary and bank accoutitan other occupational groups (85% vs-988%6).

Forfurtherdetails, see annex tadlé.
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2.2.5. Main activities and events essential to be included in an information campaign

Survey participants in NMS8 countries iwealso asked which campaign activities and tools were
essential if they were to be well prepared for the introduction of the euro. Across those goantries
majority of respondents considered that all of the activitie§ thosethat had actually been used

in other countries prior to the changeover were indispensable.

Nonetheless, as in previous years, there were significant differences in the priorities given to various
methodsThe dual display of pricesvas seen to be the most important information tol; dual price
displaysin shopswere most frequently mentioned (88%,point), followed by dual price displays on

utility bills (82%,-2 points) and opay slips(76%,-3 points).

TV adswere the next most popular tool for the provision of vital infaromaabout the euro and its
introduction (74%, +1 point), followed byewspaper ad{71%, +1 point). About twothirds of
respondents considereadio adsto be essential (66%]1 point) and about 6 in 1f@lt this way about

leaflets and brochure$3%, +1 pint).

Preferred tools of the information campaigns

100 Dual display of prices in shops 100 gﬁsl display of the amounton 100 E”l;)a' display on your pay 100 TV advertisements
90 90 90 90
80 80 80 80
70 70 70 70
60 60 60
81 7986 85 83 86 84 87 87 89 88 7069 76 757579 78 8180 84 82 66 66 7170 70 74 7575757976 78737170 71727373737374
50 \——————————— 50 ——————————— 50 ——————————— L i i 18 i 8 ii§
IR o0o~~ oo IBoo~~ oo ITBoo~~ oo I 0o
§8558888858 §85E58888858 58588888888 gggssksssss
TSI 8ERSs YYSSSdRRRss Y9988 8Ss YYSNSKQRERE
R =) o) ) 0 ) > 0 SIS0 B 5 & >
c853883383 c25888358 ©258883583 3833388383
FEr T ris PRI FErrris TEPEILIYE
iProax I R B R -
100 Newspaper advertisements 100 Radio advertisements 100 Leaflets / Brochures
90 90 90
80 80 80
*rk 0 NMS8
7
0 70 70 **% 0h NMS9
60 60 60 *% 0,
% 73727070 7171717270 71 66 64 64 64 65 67 67 66 67 65 66 64 6162 60 60 63 65 61 63 62 63 % NMS11
N+~ %0+ 0+ * 0 NMS10
T8 oo~~ oo IBoo~~ oo I8 o0o~~ oo
588588588858 85855588888 58888888888
MYSdddR8SRSE YNNI RSRS] YIS S8SRSS
> > = s =~ 3 ) = s~ > =~ = =~
3232388353 333388353 38338838383
FEFETOEL FEFrFLOE FEL YL OE
R LEREE: EREE
*x x ¥ X% x x * x x x * %
Q11. Here is a list of various information campaign actions. Could you tell me for each of them whether you would find
it essential or not essential to prepare yourself for the euro?
% of fesc
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Across all NMS8 countries, thedual display of pricesvas seen as an essential totilat would
provide vital information about the introduction of the euro. For example, in seven of eight countries,
the dual displa of pricesin shopsappeared in first place with proportions ranging from 83% in the
Czech Republic and Lithuania to 95% in Hungary. Furthermore, the dual display of prices on utility
bills appeared in second place in six countries (ranging from 76%i€zkch Republic to 90% in
Hungary) and in the first place in Estonia (80%).

The table below also shows that at least topegrters of Romanians (82%), Latvians (77%) and
Lithuanians (75%fJelt that TV adswould be essential if they were to be prepdogdhe introduction

of the euro. Furthermore, newspapers advertisements were preferred by 78%sahBdly 73% of
Lithuanians.

Preferred tools of the information campaigng % fiessenti al 0)

BG Cz EE
Dual display of prices in Dual disgay of prices in Dual display of the amount
87 83 . . 80
shops shops on utility bills
Dual display of the amount 84 Dual display of the amount ol 76 Dual display of prices in 77
on utility bills utility bills shops
Dual display on your pay slif 74 Dual display oryour pay slip 73 Dual display on your pay slip 73
HU LT LV
Dual display of prices in 95 Dual display of prices in 83 Dual display of prices in 93
shops shops shops
Dual _d_lsplgy of the amount 90 TV advertisements 75 Dual _d_lsplz_ay of the amount 83
on utility bills on utility bills
Dual display on your pay sli 85 Newspaper advertisements 73 TV advertisements 77
PL RO
Dual display of prices in Dual display of prices in
85 92
shops shops
Dual display of the amount Dual display of the amount ol
oS 79 S 88
on utility bills utility bills
Newspaper advertisements 78 TV advertisements 82

Q11. Here is a list of various information campaign actions. Could you tell me for each of them whether you would find
essetial or not essential to prepare yourself for the euro?

The youngest respondentgaged 15 to 24) were less enthusiastic than their older counterparts about
dual display of prices in shof83% of those aged 1% vs. 87%89% of all other ages). Furtherneg

the 2539 yearolds were lestikely to find TV ads(70% vs. 74%76% of all other age segments) and
radio advertisement®1% vs. 66%69% of all other age segments) essential to prepatbdeuro.

While theleasteducatedinterviewees consideretld dual display of prices on utility bills and TV ads
essentiglthose still in education were less in favour of dual display of prices in shops, on utility bills
and pay slips compared to those in other educational segments. For example, those whedcomplet
their education at the age of 15 or earlier were more likely than those in other educational segments to
believe that dual display of prices on utility billeuld beessential (87% vs. 77%3% of all other
educational segments). While roughly thoperters (77%) oftheserespondents thought die dual

display of prices in shops as essential, between 88% and 89% of those in other educational segments
had a similar view. The interviewees who completed their education at an age between 16 and 20 were
more likely than their counterparts to find leaflets/brochures (66% vs.-@B% of all other
educational levels) and newspapers ads (72% of those who finished education after the age of 16 vs.
64% of the least educated and 68% of those still in educati@ssastial.

As a pattern, we found thahetropolitan residents were less likely to find the tools of the
information campaign that were under survey as essential. As an example, while 6 in 10 (60%)
metropolitan residents believed radio ads were impottaptepare fothe euro, roughly twethirds
(66%-69%) of those in other residential segmdalssthe samavay.
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Finally, manual workers and the nofmworking respondents found radio advertisemestentia(68%
vs. 63%64% of selfemployed and employees)

For more details, see annex tabie
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3. The euro: perceptions and support for its introduction

This chapter deals with NMS8 citizensd interest
the euro.
3.1. Consequences of tiome eurobés introduc

3.1.1. Consequences at a national level

Overall, a relative majority of 47% of the respondents in the NMS8 thought that the euro would

have positive consequences for their countryewer respondents expected negative consequences at

a national level(43%). However, the proportion of interviewees who envisagey negative
consequenaewas slightly higher than the ratio of those who expewtrg positiveoutcomes (15%

vs. 12%). About 1 in 10 interviewees did not know how to judge the most likelyceff s o f t he e
introduction (11%).

These figures showea constant decrease since May 2009- in the proportion of citizens who
believed that the eurods introduction.IwMayl d hav
2009, 55% expected a pagé outcome; this proportion decreased to 52% in September 2009, to 49%

in May 2010 and to 47 in the preseotind

Consequences of the e u r anfreduction  at a national level

m\Very positive BRat her pc Rat her ne m®mVerynegative ODK/NA
consequences consequences

09/2010 %NMS8 28 15

35

09/2009 %NMS8 38 25 10
05/2008 %NMS9 37 28 9
04/2007 %NMS11 40 25 10
04/2006 %NMS10 44 26 7

09/2004 %NMS10 6 38 30 11

Q13.(2007 -2010)/ Q12(2006) . Do you think the introduction of the euro would have positive or
negative consequencesfor ~ [COUNTRY ]é ?
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In four NMS8 countries (Estonia, Hungary, Bulgaria and Romaniggspondents who expected
positive consegences for their country outnumbered those who expected a negative outcame

For example, 56% of Romanian respondehtaight that the euro would have positive consequences
for their country compared to 34% who expected negative ones. Romania was atsdytleeuntry

where more than half of the interviewees expected a positive impact for their country in the event that
it did join the euro area (56%).

The opposite patterni i.e. respondents expecting a negative outcome outnumbering those expecting
a posiive impacti was observed in the Czech Republi(57% vs. 38%)Lithuania (49% vs. 41%),
Latvia (52% vs. 34%) anBoland (45% vs. 43%).

Analysing the changes that have occurred since the prexéowmsl of the survey, in Hungary and
Poland we found sigridant decreases in the proportion of thagdno bel i eved t hat
introduction would have positive impactn their country. For example, while in May 2010 a majority

of 57% of Hungariandelievedthat the introduction of the euro was a good thimgtheir country,

only 48% held a similar opinion in September 2010.

Compared to May 2010, in almost all NMS8 countries we found an increase in the ratio of those who
expected negative outcomes for their country. The most pronounced such variatiofieuwveran

Romania, Hungary and Poland. For example, in May 2010 abotguamter of Romanians believed

that the eurods introduction would have a negat:.
onethird in September 2010 (26% vs. 34%; +8 pe@gatpoints).

Consequences of the eatnpafiomalleveltr oduct i on
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3.1. 2. Personal consequences of the eurobs intro

The proportion of NMS8 citizens expecting positive personal consequences from the introduction of
the euro in their countrjras decreasedompared to prgous rounds of this survey A relative
majority of 45% of respondents thought there would be negative outcomes atpersonal level;

slightly fewer interviewees heldthe opposite view 43% believed in positive consequences; a
decrease of 5 percentage psinbmpared to May 2010 and September 2009).

Respondents expecting profound negative consequences were slightlyconomeon than those
expecting fundamental positive outcomes: 15% expected negativepersonal consequences and

12% expectedery positiveones. About one in eight (12%) respondents could not, or did not want to
give an opinion about the personal consequences

Consequences of the eatnpefsgnallevet roducti on

B Very positive H Rather positive Rather negative ~ B Very negative  ODK/NA
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Q14.(2007 -2010)/ Q13.(2006) And for you personally, do you think that it would be
positive or negative if ~ the euro would be introduced?

Similar to the results for attitudes about the intraduncof the euro at a national level, the country
level results showed thanly one countryi Romania - had an absolute majority of respondents

who expected positive personal consequencigem the changeover(58%,; -3 percentage points

lower than in May 2010); only about a third (32%) of Romanians envisaged negative outcomes for
themselves. In addition to Romania, in Hungary (42% vs. 37%) and Bulgaria (46% vs. 42%) we found
as well more respondents who expected positive personal consequences than megsmathewever,

in both countries we found significant decreases in the proportion of those who predicted positive
consequences at personal level since the previousl (Hungary: from 52%n May 2010 to 42%;

10 points; Bulgaria: from 51% in May 2010 t6%, - 5 points).

In the other five NMS8 countries, there were more respondents who expected negative personal
consequences than positive onefhis was most noticeable in tRzech Republic where a majority

(59%) of respondents thoughttheywouldpersol | 'y suf fer di sadvantages af
compared to 36% of Czechs who expected positive personal consequences. Respondents expecting a
negative impact also outnumbered those expecting a positive result in Poland (50% vs. 36%), Latvia
(47%vs. 42%), Estonia (45% vs. 43%), and Lithuania (44% vs. 42%).
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A comparison across the two most reaenind of the survey showed that Romania was characterised
by the largest increase in the proportion of respondents who expected a negative persshfldmp
the changeover (from 23% in May 2010 to 32% in September 2010; +9 percentage points).

Consequences of the eatnpetssnalievet,% oduct i on
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3.2. Support for the single currency

This subchapter reviews respondent sd sygpportioept i on:
the changeover to the euro and about the status of the euro as an international currency.

3.2.1. Opinions within the respondentsd social e

In order to describe general attitudes towards the euro, respondents were asked to paualoate

opinion, based on the views of people they knew, about the introduction of the euro. Survey
participants sawa rather negative climate in this regamdhile two fifths (40%) of interviewees

believed that their fellow citizens werevery much or rathe in favour oftheeur o 6s i ntroduc
slightly more respondents reported that people they knew weragainst(very much or rather}his

idea (43%). Furthermoreapproximately one in six (18%) interviewees did not have, or did not give,

an opinion about# cl i mate surrounding the eurods introdu

The results also showed that respondents did not feel that most peoplaankéti views on the

subject: less than ortenth (P6) of intervieweeshad the impression that their fellow citizens were

very muchin favourof t he eur oés introduction and a somewh
most people they knew wevery much against.
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Compared to the previousund the current results indicatesbme worsening in the climate of
opinion concerning te eura since May 2010, the share of interviewees who thought that public
opinion wasin favour of joining the euro area has decreased by four percentage points (from 44% in
May 2010 to 40% in September 2010). In comparison, the share of respondentspatiedr a
negativeclimate of opinion has increased by five percentage points in that timeframe (from 38% in

May 2010 to 43% in September 2010).

Climate of opinion regarding the euro
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Q15.(2007 -20 10)/ Q14.(2006) Generally speaking, are most people you personally
know more in favour or against the idea of introducing the euro in [COUNTRY]?

The following chart shows that the proportion of respondents who thoughih¢hgeneral climate of

opinion

sur

rounding

(59%) in the Czech Republic.

Individual country data showed a worsening climate of opinion concerning the euro in six of the
NMS8 countries compared to May 2010, namely: Poland (+9 percentage points), Hungary (+7), the

t he

eur oo6s i

ntroduct.
fellow citizens were against the changeover) ranged from one in five (20%) in Romania to a majority

on

Czech Republic and Lithuania (both +6 percentage points), and BulgadiRomania (both +3). The

highest increase in the proportion of respondents claiming that the people they know are against the
idea of introducing the euro was found in Poland (from 44% in May 2010 to 53% in September 2010).

In Estonia ad Latvia the #uation was quite stable compared to the previousd a slight decrease

of only two percentage points was seen in the ratio of those who perceived a negative climate.
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Respondent sd perception of the climate AGAI NST t h.
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Q15.(2007 -20 10)/ q14.(2006) Generally speaking, are most people you personally know more in favour or against the
idea of introducing the euro in [COUNTRY]?
Proportion of respondents claiming that the people they know are against the idea of introducing the euro in their country, % by country

3.2.2. Support for replacing the national currency b y the euro

This survey also looks at how people were related emotionally to a future changeover to the euro, by
asking whether or not they wenappythat the euro could replace their national curréncy

The opinions orthis matter were quite balancedhile 45% of respondents said they weranhappy

that the euro could replace their national currency, about the same proportion (44%) said the

opposite. However, looking at those who had strong views we found a higher ratio of interviewees

who declared thenedvesvery unhappy(16%) with the changeover than respondents who weng

happy( 10 %) . About 1 in 10 (11%) respondents said t

Changes in respondents6é support for thogwdeact th
similar to those observed i n regard to the ge
introduction with a negative trend observed in September 2010 compared to May 2010. For example,
while in May 2010, 48% of NMS8 citizensere happythat the euro could replace their national

currency this proportion decreased to 44% in the currenhd However, the current level of support

is still higher tharwasobserved during the firsbunds of this survey conducted in 2004 and 2005.

“ Besides the rational aspects that must be considered, changing a national currency is also an emotional issue. A
national currencye pr esents the autonomy of the nation state an
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Are people happy that the euro will replace their national currency?
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Q12.(2007 -20 10)/ g15. (2006)Are you personally happy or not that the euro could replace the

Consistent with past surveys, respondentidénCzech RepublicLatvia and Estoniawerethe most
liable to say that they were personally unhappy that the euro could replace their national
currency (54%-61%).

Furthermore, in accordaa with the results abouhe general climate of opinion surrounding the
eur o6s i mespormehts ontRonamia, Bulgaria and Hungary were the most likely to say
they felt happyabout this changeover For exampleroughlya half 61%) of Romanians saithey

were happythat the euro could replace their national currency, while significantly fewer (34%) said
the opposite.

Focusing on changes that occurred since the previowsd we found the biggest variations in
Romania and Hungarly more preciselya significant decrease in the proportion of thbappy (-4

and -7 percentage points, respectively) with the changeover and an increase in the ratio of those
unhappy(+6 and +5 percentage points, respectively). For example, in Hungary, more than half (54%)
of respondents said in May 2010 that they weappythat the euro would replace their national
currency compared to 47% in September 2010 who stated the same thing; on the other hand, while
only 36% declared themselveshappywith the changeover in ¢hpreviousround this proportion
increased ¥ 5 percentage points in September 2010. There were no significant changes in Estonia,
Lithuania and Latvia since May 2010.
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Are people happy that the euro will replace their national currency?
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3.2.3. The most desired timeframe for the adoption of t he euro

To estimate support for the euro, respondents were agkedthey would like to have the common

currency introducedA relative majority of NMS8 citizens would like to see the euro introduced

as late as possiblé38%); this ratio increased by sixpercentage points compared to May 2010.

Roughly one third (35%:4 percentage points lower than in May 2010) of interviewees wanted the
changeover to happeter a certain time while approximately one fifth (2193 percentage points)

opted foras soon a possibleThe share of respondents who Adid n
have the euro introduced was 6%.
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Desired timeframe for adopting the euro
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Q16. When would you like the euro to become your currency?

In line with the findings of previous rounds, in most NMS8 countries, respondents were more likely to
want theeuro to be introduced later rather than soofiee. proportions of respondents who wanted

the euro to be introducedas late as possibl@ere the highest in the Czech Republic and Poland
(both 47%)and Latvia (46%). In these three countries, only 1:2%9% d interviewees thought that an
early accession to the euro area was preferable.

Romaniabs results were i n cont asdatetas posgildaid 3@8a nt e d
as soon as possibl®&omania and Hungary were the only countries where thse opting for an
early accession outhumbered those wanting this to happen as late as possible

A comparison with the previous round showed a
desired timeframe for t he Taahiggeétwvaridtions weeedourdtni o n
Poland (+9 percentage points) and Hungary (+7 points), where significantly more respondents wanted
to switch to the euras late as possiblen September 2010 compared to May 2010. For example,
while only 38% of Polisttitizens desired a delayed timeframe for adopting the euro in May 2010,
47% wanted a changeover as late as possible in the current round.
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Desired timeframe for adopting the euro

—e—As soon as possible As late as possible  "After a certain time " not shown
CZECH REPUBLIC ESTONIA HUNGARY
49 47\47|47 4747 47/48
42 42 43
40 35/39 35 36 39 42 34/36|34 31 42

32(30/%° 135 |9 | 271204034 3p
—_—™N A‘_A

29
1 2728

=
o
N
=
3
=
o
=
©
=
©
[
e}
)
w
=
S
=
~l
=
=
o
N
w
N
W
[N)
w
N
~
N
)
~
)
~
)
o
N
N
N
~
I\
[\S]
5]
©

=
w

5191720 1515

< 0D O O N~ 00O o OO < 0D O O~ WO o OO0 < 0D © ©O 00 o0 O OO
O O O O ©O O O © O d - O O O O O O O O O « d O O O O O O O O O d -
O O O O O O O O O O O O O OO O 0O O o o o o o O O O O O O O O O O
NN NNNNNNNA NN NN NNA NN NNNNNNNNN
O 0O O O o n o OO0 O O o Wmo OO0 O O o ;n o
LITHUANIA LATVIA POLAND
52 5051 51 50 50
46 44 46/°|48 47/°%| 43/ 44|46
41
38| . |36/36/40) |39 35|35 38|38 35(38/36| 5; 41/ 33 39|38
13/12(13/15 91213 15/16)17 12 M
5h¥ 2147 18 {16/20|21] 20| 17| 20 17115120]18]18]21| 18] 23| 18] 5]75
< 0D O© © N~ 0 o0 o OO S W O O~ OO < N © ©O N0 oo O O
O O O O OO0 OO0 o dd O O O OO0 O o0 oo d O O O O O O O O O «d -
o O O O O O O O O O O o O O O O O O O O O O o O O O O O O O O O O
Sg8gd8gggsds 99899899988 gegsgggsgsesgd
O 0O O O o mn o OO0 O O ;nmWwoO mn o OO0 T O O o Wmw o
BULGARIA ROMANIA
50
42 %817 | 40[43( 43| 59
27|27/ 5/ 29|28/ 32|33 TN
LaDAR AR Q16. Wh [
. en would you like
17119[19]19[20[18[19 15/12(12/18/20/17/22 the euro to become your
< 0D O O N~ 00 o0 O O O < N © O~ N~ W0 o OO 2
O 0O 00000 OO dd OO0 00000 OO dd currency’
O O O O O O O O o o o o O O O O O O O O O O % b ntr
S99 998g949d N R O o by country
SO IFT O T OO OB S B O T OIT OHOMOS B B

3.2.4. Status of the euro as an international currency

In the current round, alnsdthree quarters of respondents (74%) agreed that the euro had the
status of an international currency, similar to the US dollar or the Japanese yen; roughly one in five
(19%) disagreed with this proposition.

Since the first round of the present suniere has been a solid and broad consensus among citizens
in the surveyed countrieshat the euro does have the status of a major international currency.
Furthermore, between 2004 and May 2009, this belief had gradually increased from 73% to 79%; in
Septenber 2009, however, it decreased to 75% and in September 2010 it decreased to 74%.
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Status of the euro as an international currency
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Q19.(2007 -2010)/ Q18. (2006 ) Do you think that the euro is an international
currency like the US dollar or the Japanese Yen?

The proportions of respondents who thought that the euro had the status of a major
international currency were the highest in Lithuania(81%) and Romania(78%).

As in the previous roundgjungarians were the most sceptical about the status of the euro among
other international currencies. 62% felt that the euro was a major international currency and 29%

disagreed with this idea. In additddungar y 6 s

current

resul

ts

represe

compared to those measured in May 2010 (71% then, but now 62%, nine percentage points lower),
bringing the country back to the support level measured in September 2009.
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Status of the euro as an international currency Yes ENo ODK/NA
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Q19.(2007 -2010)/ Q18. (2006 ) Do you think that the euro is an international currency like the US dollar or the Japanese Yen?

3.3. Analysis by socio  -demographic variables

As in previous rounds, all key indicators relatd.i
introduction showed similar answering patterns for the different stasivographic groups.

Men, the youngest respondents, those with the highest levels of education and-¢nepsayied were
more positive than other demographic groups about the euro and its introduction in their country.
These groups more frequently:

1 mentioned positive consequescabout the introduction of the euroboth at national and
personal levels

1 said that they were happy that the euro could replace their national currency

i perceived a more favourable climate of opinion concerning the euro

i stated that they wanted to switiththe euro sooner rather than later.

For example, half (50%) of men thought it would be positive for them personally if the euro were
introduced in their country; only 37% of women held a similar opinion. Furthermore, while 29% of the

least educatedsepondent s consi dered that people they kne
36% of those with a mitevel education and 46% of the most educated respondents believed the
same.

Men, those aged 154, highlyeducated respondents, ftithe studerg and those living in urban areas
were also more likely to believe that the euro had the status of an international currency, such as the
US dollar or the Japanese yen.

Further details on the soeitemographic aspects of public support for the euro caiowre in the
annextables 182 and annex table 25.
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4. Consequences of adopting the euro

This | ast chapter deals with citizens®dé opinions
euro. More specifically, it looks at their:

1 views about thedgitical and economic advantages of the euro,
1 expectations in terms of the practical consequences of joining the euro area, and
9 potential inconveniences related to the adoption of the euro.

A relative majority of 47% of citizens in the NMS8 thought thatthe introduction of the euro had

had positive consequences in the countries that were already members of the euro afg€2%

Avery positived and 35% fArather positiveo), whi
negative (10%ndvebyw megahievedmegati ved). One si xt
or would not answer this question.

Compared to the previous round conducted in May 2010, a slight decrease of four percentage points
was noted in the proportion of those positive abbet dutcomes of the introduction of the euro in
those countries already using the common currency (from 51% to 47% in September 2010).

Consequences of the introduction of the euro in those
countries already using the euro

BVery positve ®MRat her pciRat her n e ®mVerynegative ODK/NA

consequences consequences
092010 %NMs8  [RE 35 25 10

05/2010 %NMS8 13 38 24 8 1

09/2009 %NMS8 14 38 24 6 1

II

05/2008 %NMS9 13 38 23 6
002007 96Nms11 [ER 38 21 6
Q17. Do you think the introduction of the euro has had positive or negative
consequences in those countries that are using the euro already?
I n six NMS8 countries, respondent s wtheceurédteaught t

countries outnumbered those who believed that its impact had been neBasmmndents in

Romania were the most confident about the positive effects of the euro in those countries where

the changeover had already taken placeapproximately 6in 10 (62%; -4 percentage points
compared to May 2010) thought that the changeover had had positive consequences, compared to one
in five (20%; +5 points) who thought the consequences had been negative.

As in the previous roundespondents in the CzecthRepublic were the most pessimistiabout the
consequences of the introduction of the euro in the countries that have already introduced it: slightly
more than half (51%; +3 points) thought euro area countries had seen negative consequences after the
chargeover, compared to 37%b(points) who held an optimistic view.

Compared to May 2010, significantly fewer respondents in Estonia thought that the introduction of the
euro had had positive consequences in the countries that were already membersrofareadd6%

in May 2010 vs. 39% in September 2010; 7 percentage points decrease); in fact, as in the Czech
Republic, in Estonia the ratio of those who had a pessimistic view on this issue slightly outhnumbered
the ratio of those who were optimistic (negati42% vs. positive: 39%).
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Latvians were the most likely to say that they could not or would not answer this question (29%).

Consequences of the introduction of the euro in those countries
already using the euro
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Q17. Do you think the introduction of the euro has had positive or negative consequences in those countries that are using th e euro already?

% by country

Looking at the differences between sedEmographic groups, we found that men (53% vs. 41% of
women) and the seH#mployed (56% vs. 45%9% of all other occupational segments) most
frequently said that the euro had had positive consequences in the current euro area countries. The
younger respondents were also more likely to hold a positive viethi®iissue (61% of those aged

1524 vs. 39% of those aged over 54). Also, those with a higher educational level were more likely to
see positive consequences from the introduction of the euro in the countries that have already adopted
it. For example, 52%f the most educated survey participants mentioned positive outcomes compared
to only 38% of the least educated.

For more details, see annex tabt

4.1. Political and economic consequences of introducing the euro

4.1.1. Will the changeover to the euroincrease prices?

Almost 7 in 10 (69%) of NMS8 citizensexpectedt hat t he eur od0s intremser oduct
pricesin their country, while almost one in five (19%) thought that it wowdntribute to price

stability. Very few respondents (4%) expecteaimpactand 8%could not or would not estimatbae

eurobds i mpact

Romanians showed the least concelmb out pri ce increases due to th
half (49%) expected prices to increase in their country; furthermore, 34% believecethatdiwould

contribute to price stability and 6% expected no impact.
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In all of the other NMS8 countries, a majority of respondents were concerned that goods and services
would be more expensive once the euro was introduced. A clear majoftglish and Estonian
respondentsexpected prices to increafleoth 81%), while roughly one in 10 (16%4.%) expected

prices to remain stable and a handful {8%) thought there would be no impact.

Expected consequences of the changeover to the euro on prices

m Will increase prices = Will contribute to price stability No impact ODK/NA
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Q18. Do you think the euro will increase prices in [COUNTRY] when it is first introduced or, on the contrary, it
will contribute to price stability?
% by country

As was the case in May 2010, resgents in Romania were seen at the lower end of the country
ranking, i.e. they were less likely to expect price increases due to euro introduction, while respondents
in Poland and Estonia were at the higher end. Also, in Poland and Estonia the propdinice gfho
expected an increase in prices had risen since the previous round by 4 percentage points (in both
countries from 77% in May 2010 to 81% in September 2010). An increasepticismwas observed

as well in Latvia: more interviewees believedhe turrent round of the survey that the changeover to

the euro will increase prices (from 62% in May 2010 to 67%; +5 percentage points).

Romania and Hungary recorded a decrease in the proportion of those who expected price stability, but
not at the expemrsof an increased scepticism. While in May 2010, 28% of Hungarians thought that the
changeover would bring stability, this proportion dropped by 6 percentage points in September 2010
(22%); however, there was only a one percent point increase in thefréttimse who expected price
increases (from 62% in May 2010 to 63%).
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Expected consequences of the changeover to the euro on prices
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Q18. (2008 -2009 ) Do you think the euro will increase prices in [COUNTRY]when it is first introduced or, on the contrary, it will contribute to price stability?
Q18. (2007) Do you think the euro will increase prices in [COUNTRY]when it is first introduced or, on the contrary, it will lo wer prices?
% by country

Those aged 15 to 24 (64% vs. 68%% of the older respondents) and the least educated survey
participants (61% vs. 65%2% of all other educational le@lwere less likely than their counterparts
toexpectan i ncrease of prices as a resulconcenivast he eu
more wide spread among urban residents (73% vs-@8% for all other types of residents) and
employees (75%s. 65%71% for all other occupational categories).

For more details, see annex table 24.

4.1.2. Favourable political and economic consequences of the euro

Respondents were asked whether they agreed or disagreed with several statements that suggested a
positiveimpacon t heir countriesdéd economies and the rei
resulting from the forthcoming adoption of the euro in the NMS8.

The | evels of anticipated positive costthesameences
between the two most recent rounds of the survey. Furthermore, as in May 20410 proportion of
respondents could notor would noti comment on these statements (ranging from 16% to 25%).

Citizens in the NMS8 most frequently agreed thatEur ope 6 s pl ace in the
reinforced when the currency was adopted in their country 58% expected this outcome3 (
percentage points compared to May 2010) and 26% disagreed with this proposition (uncfidreged).
second most anticipated positiveeonsequence of the changeover wasunder public finances

43% of NMS8 citizens agreee3(points), and 34% disagreed (+2 points) that adopting the euro would
ensure sounder public finances.

Lower shares of respondents agreed that adopting the eurd araurdower interest rates and debt

charges(40%, unchanged)low inflation rates(38%, -3 points), and wouldmprove growth and
employmen35%,-4 points). The proportion of respondents, who disagreed, however, was highest for
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the last of those statemts: 45% of interviewees felt that the changeover to the euro would not spur
improvement in growth and employment (+4 percentage points compared to May 2010).

Potential political and economic advantages of adopting the euro Yes H No [[] DK/NA
Will ensure
Will reinforce the Will ensure lower interest Will ensure Will improve
place of Europe sounder public rates, lower debt low inflation growth,
in the world finances charges rates employment
32 34 35 36 34 39 41 45
61 58
4o 43 40 40 a1 38 39 35
= = 9= = = o= = = = =
g8 8% g8 8% 88 8% g8 8% 88 8%
Q21a-e. In your opinion, what are the main advantages of the adoption of the euro for [COUNTRY ]?

Across seven out of eight NMS8 countries, the highest levedf agreement were found for the
statement about Europe having atronger global positiorfollowing a further enlargement of the

euro area The Bulgarians and Hungarians were most confident about this strengthening effect of the
euro (both 60%), while respdents in the Czech Republic were the most likelgisagreewith the
statement (41%). Compared to the previous round, we found a significant decrease in agreement in
Hungary: while in May 2010, 71% of interviewees in this country said that the plaacgaydeEin the
worl d would be reinforced as a resul't of t he
current round-(L1 points).

The respondents in Hungarywere also thenost likely to agreewith most of the statementsthat
suggested a positivenpact on the national economy, whitose in the Czech Republic were the
most likely to disagreewith each of the statements in this vein:

1 62% of Hungarians agreed that adopting the euro could help their country to duadher
public financescompmred to 52% of Czechs who disagreed with this proposition

1 while 51% of respondents in Hungary thought that the euro would elosuigaflation rates
62% of Czechs did not think that this would be a consequence of the changeover

1 slightly less than a halffaHungarians (47%)and Romanians (48%) agreed that the euro
would ensurdower interest rates and debt chargés% in the Czech Republic disagreed
with this statement

1 45% of Hungarians believed that a changeover to the euro would entaipesvement in
growth and employmentompared to 67% of Czechs who disagreed with them.

Furthermore, looking at the results in comparison with the previous round of the survey we found no
significant increases in the ratios of those who agreed with the statemenéstiomuin contrast, in

many countries in September 2010, fewer respondents were in agreement with the propositions
compared to May 2010. In Hungary for example, in May 2010, six in 10 citizens believed that
adopting the euro wouldnprove growth and emplment in the current round, only 45% held a
similar view (a decrease of 15 percentage points).
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Potential political and economic advantages of adopting the euro
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Q21ae. In your opinion, what are the main advantages of the adoption of the euro for COUNTRY]?

Men were more likely to agrehat adopting the euro would ensloeer interest rate$44% vs. 36%
of women),sounder public financg@5% vs. 41%), anbbw inflation rateg(42% vs. 34% of women).

15-24 year oldsmost frequently agreed that a further enlargement of the euro ared nemibrce
Europebs pl a64% vsi 5% of dll@ldewrespdnaents).

Within the educational groupings we observed a pattern: the higher the educational level, the more
likely respondents were to accept each of the potential political and eicoadwantages of the euro
changeover as listed in the survey. For example, while 47% of the most educated were confident that
interest rates will lower, only 30% of the least educated held a similar opinion.

Rural residents were the least likely to antjziite a decrease in interest rates (36% of rural residents
vs. 41% of all others), sounder public finances (40% vs.-48%) and a decrease in the inflation rate
(34% vs. 39%40%). On the other hand, urban residents were more convinced that an advatitage of

eurobs adoption is the reinforced plac&6kwof Eur op
other types of residents).

The selfemployed were more likely than those in other occupational groups to anticipate lower
interest rates (52% of $edmployed vs. 37%41% of all other groups) and low inflation rates (44% of
selemployed vs. 36940%) as an advantage of the adoption of the euro.

For more details, see annex table 27.

4.1.3. The euro as an ingredient in European identity

Half (51%) of respondents in the NMS8 countries thought that using the eunawould make people

feel more EuropeanSince September 2009, this proportion has dropped by four percentage points;
however, a very small increase of 1 percentage point was noted compared261@aSlightly more

than 4 in 10 (42%}lisagreedwith this statement and less than 1 in 10 respondents (7%) did not
answer this question.
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Using the euro will make people feel more European

Agree W Disagree ODK/NA

09/2010 %NMS8 51 42

!

05/2010 %NMS8 50 42 | 8 |
09/2009 %NMS8 55 38
05/2009 %NMS8 53
05/2008 %NMS9 53 40 B
09/2007 %NMS11 55
04/2007 %NMS11 54 37
09/2006 %NMS10 56
04/2006 %NMS10 55 39 B
09/2005 %NMS10 43 48 [ o |
p—— m
Q22e.(2007 -2010)/)Q21e. (2006) Could you tell me for each of the fol
O0Theusage of the euro instead of the NATI ONAL CURRENCY wi l

The proportion of respondents who agreed that usingutewould make people faabre European
ranged from 29% in Hungary to 59% in the Czech Republic.

Five of the NMS8 countries have seen a decrease in the level of agreement when compared to the
previous round; for example, the proportion of respondents who thought that usingitbemeuld
foster a more European identity has decreased by eight percentage points in Latvia and Bulgaria.

On the other hand, in Lithuania, Poland and Romania more respondents expressed their agreement
than in May 2010. The largest increase was seemimaRia where over a half (54%) of interviewees
agreed that using theuro would make people feel more Europeammpared to 46% who believed the

same in May 2010.
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The least educated respondents (40% vs.-58% of all otker educational levels) and those living in

Using the euro will make people feel more European
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Q22e.( 2007 -2010)
/ Q21e.(2006) Could you tell
me for each of the following
statements if you agree or
disagree é ?
AThe usage of the
of the NATIONAL CURRENCY
will make us feel more
European
% by country

t han

rural areas (48% vs. 52% of all other types of residents) were the least likely to agree that using the
euro would foster a more European identity. Among occupational segments, thmgielfed were

the least lilely to agree with that view (56% vs. 4B2% of all other occupational segments). For

more details, see annex taBig

4.2. Practical consequences of the euro changeover

Respondents were asked to evaluate some of the practical consequences of eldngiagro area.
As was seen in previous roundsn overwhelming majority of NMS8 citizens agreed with

statements suggesting that travelling and shopping in countries that use the euro would become

90% agreed that joining the common currenoyld be more convenient for those who travel

in other countries that use the eytmnchanged compared to May 2010)

85% agreed that the eunmuld make iteasier to shop in other countries using the common

82% confirmed that joining theueo area wouldallow them to easily compare prices with

those in other countries that use the e(urnchanged)

easier.
1
1
currency(-1 point)
1
T 76% thought

t hat

exchange when, for example, visiting other countriasuke the eur¢unchanged).

t h eeliminate any sharges telatiogdto cutrenay n

As observed beforegspondents were rather pessimistic about the power of theuro to protect

against the effect of international crisesa decreasing minority of respondents agreed with this

statement (37%5 percentage pats), while even more respondents disagreed (42%, +3 points).
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Respondents in Hungarywere not only the most likely to agree with the statements that suggested a
positive i mpact on their countr i esanong theomost mi es (
likely to agree with each of the statementabout the practical consequences of belonging to the euro

area. Hungarians were the most likely to agree that joining the euro area woubtdebeonvenient for

those who travel in other countries that uke euro(96%) and would make it easier tompare
prices(89%) andshop in those countrig®3%). Together with the Estonian and Czech respondents,

the Hungarians also thought thath e e ur o6 s i netiminatd any tharges relatiogutd d
currency egkhange when, for example, visiting other countries using the (80£6-83%). The belief

thatthe euro would protect a country from the effects of international ¢tieegever, was most often

supported by respondents in Bulgaria (45%).

Similarities werealso seen when looking at individual country differences in levels of disagreement

with the statements present&kspondents in the Czech Republic were among the most likely to

disagree with each of the statementsa b o u t the eur ods HKorexample, che | con
proportion of interviewees who disagreed with the suggestion that having theveuwld bemore

convenient for those who travel in other countries that use theranged from just 2% in Hungary

and Estonia to 10% in the Czech Republienifrly, the proportion of respondents who disagreed

thatthe euro would protect their country from the effects of international cresgsd between 32% in

Bulgaria and 58% in Latvia. Respondents in the Czech Republic were, however, almost as likely to
disagree with the latter statement (56%).

In September 2009, the results for the Czech Republic showed the biggest rise in optimism about the
eurobs potenti al i mpact, but in May 2010, the |
In the curent round, however, the levels of agreement have increased again in the Czech Republic,
close to the values recorded one year ago in September 2009. For example, the proportion of Czechs
who agreed thathopping in countries that use the euro would beeeasf t er t he common ¢
introduction increased from 79% in May 2010 to 85% in September 2010 (+6 percentage points; in
September 2009 it was 87%). A similar fluctuation in the level of agreement was also observed in
Romania for the statement abalitninating charges for changing from one currency to anoth&r

points, from 62% to 69%, close to 71% recorded in September 2009).

On the other hand, in most NMS8 countries there waacaease in the level of agreement for the
statement that the euro would protect countries from the effects of international criseBhe
proportion who agreed with this statement has decreased by 10 points in Bulgaria (from 55% to 45%
in September 2010, getting close to the level of 44% recorded in September 2009)pibts 9np
Poland (from 43% to 34%), by 6 points in Latvia (from 29% to 23%) and by 4 points in Hungary
(from 46% to 42%). In Latvia, the observed decrease in the level of confidence that the common
currency would protect countries from the effects of irdéomal crises only extended the trend
already seen in the previous round (from 33% in September 2009 to 29% in May 2010).
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Expected positive effects of joining the euro area

Will be more
convenient for those
who travel in other
countries that use the

Will make it easier to
shop in other countrie
that use the euro

Will make it easier to
compare prices with
those in other countrie
that use the euro

Will eliminate currency
exchange charges
when, for example,
visiting other countries

Will protect a country
from the effects of
international crises

that use theweo
No Ye No Yes No

euro

Ye No Ye! No Ye!

2]
2]
2]
2]

5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010
5/2010
9/2010

NMS 90 90 6 5 86 85 99 82 82 12 12 76 76 14 13 42 37 39 42
BG 91 93 4 3 88 86 6 8 82 79 11 13 79 75 10 10 55 45 30 32
Cz 85 88 12 10 79 85 18 14 78 82 18 16 70 80 27 18 39 37 52 56
EE 94 94 32 83 86 11 8 81 81 12 11 82 83 98 38 36 43 43
LV 95 92 35 88 86 79 84 82 10 11 83 79 10 13 29 23 51 58
LT 92 92 4 5 78 80 14 13 73 76 18 14 56 60 32 30 32 31 50 50
HU 96 96 12 94 93 4 4 91 89 56 83 83 12 11 46 42 37 42
PL 94 92 4 4 89 85 7 10 83 81 12 12 84 79 7 10 43 34 37 41
RO 82 85 8 8 79 83 10 9 79 80 10 13 62 69 18 16 39 39 38 39

Q20ae . Do you think that the euro ...?

Men, the youngest respondents and-fintle students, those with a high level of education and those
living in metropolitan areas were more likely than their counates to agree about most of the
positive effects of joining the euro area. For example, 95% -@4lyear olds agreed that adopting the
euro would make it easiéw shop in other countries using the euntile this proportion was 81% for
over 54 year olsl. Similarly, 86% of respondents from metropolitan zones agreejbithiag the euro

area wouldallow them to easily compare prices with those in other countries that use the euro
compared to 80% of rural residents and 81% of those living in other odvdres For more details,

see annex table 26.

4.3. Potential inconveniences of the introduction of the euro

Respondents were also asked to evaluate some
introduction. In accordance with the aforementiongdrall positive attitudes towards the euro, most
respondentdid not express concer@dout:

1 personal inconveniences that could be caused by the chand&a%er-2 points),
T aloss of their count r y ®Xh,-86points),roo | over economi
T anegative effect o(B2%t-Speints). countryds identity

As in previous roundsthe only potential inconvenience that a majority of respondents in the

NMS8 countries shared among the statements presented were possibleuses and cases of
cheating onprices during the changeovédi74%, unchanged).
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Fears regarding the adoption of the euro Agree [l Disagree [ ] DK/NA
You are afraid of abuses The replacement of the Adopting the euro will Adopting the euro will
and cheating on prices [CURRENCY] by the euro will mean that [COUNTRY] mean that [COUNTRY]
during the changeover cause you personally a lot of will lose a great deal of will lose control over its
inconvenience its identity economic policy
4 ] I —
N
22 22
52
Y4 56 51
74 74
41
B2 K 52 P E o 52 532 S2
o> IS o 3R o> 3R o> 3SR
Q22a-d . Could you tell me for each of the followin

4.3.1. Concerns abuses and cheating on prices during the changeover

As seen in previous rounds of the survey, NSM8 citizens were mostly concernedlaees and
cheating onprices during the changeovéo the euro: 74% said they were concerned about this,
compared to 22% who stated the opposite. Although the level of anxiety has not increased compared
to May 2010, it has not been so high since June 2006.

Fears regarding the introduction of the euro:
afraid of abuses and cheating on prices during the changeover

Agree W Disagree ODK/NA
09/2010 %NMS8 74 22
05/2010 %NMS8 74
09/2009 %NMS8 73 23
05/2000 %NMS8 72 25
05/2008 %NMS9 72
09/2007 %NMS11 69 26 B
04/2007 %NMS11 67
09/2006 %NMS10 73 24
04/2006 %NMS10 74 23
09/2005 %NMS10 75
09/2004 %NMS10 71 23 B

Q22b.( 2007 -20 10)/ Q21b. (2006) Could you tell me for each of the following statements if
B you agree or disag
AFear of abuses and cheating on prices
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Since the questio was first asked in 2004cross all NMS8 countries, respondents who were

concernedof abuses and cheating on prices during the changeaeethe eurohave outhumbered
those who did not share this concernin the latest survey rounds, the smallest diffeeein
Romania (61%

proportions was

S

een i

difference was found in Poland (82% vs. 14%)).

n

Afagreedo

A comparison between the two most recent rounds of the survey showed that Hungary has seen the

largest increasimn the proportion of respondents who are worried about possilises and cases of
cheating on prices during the changeoterthe eurg from 70% in May 2010 to 74% in September

2010 (+4 percentage points); however, the current proportion of Hungarianexphessed their
concernss in this respect was still lower than in both survey rounds carried out in 2009. On the other
hand, Bulgaria has seen the largest decrease in this proportion, from 79% in May 2010 6 74% (

points, back to the level recorded\itay 2009).

Fears of abuses and cheating on prices during the changeover

CZECH REPUBLIC

28|27|31|29|32| 28| 26| 25| »,
© ©O© I~ I 0 O o O O
O O O O O O O d d
O O O O O O O o o
S 8888888 d
< O ¥ O 0 10N o mn o
O O O O O o o o o
LITHUANIA

75\77|76|77|78|74|73|75|77

ey
©
=,
©
N
o
=
©
N
w
N
N
N,
[

04/2006 [
09/2006
04/2007
09/2007
05/2008
05/2009 | [
09/2009
05/2010
09/2010

BULGARIA
74/82|78|74/76/79|74

[)
(=]
N
N
(@)
=
[ee)
=,
[es)
DD

04/2006
09/2006
04/2007
09/2007
05/2008 |
05/2009
09/2009
05/2010
09/2010

4. 3. 2. Expected

ESTONIA

72|69 6565/ 64|69 67 7169

|

N
a1

04/2006[2
05/2009| Y

74

09/2006
04/2007 |3
09/2007 |3

LATVIA
78| 74|55/ 76|78

09/2009 | 3

75

05/2010 [

09/2010|

221182127 |21]18]20{23|23
© © I~ I © O O O O
O O O © © © © «d o
o O O O O O O O o
S8gd9g984d4ad
g o ¥ O 1 1 O 10 D
©O O © ©O o o o o o
ROMANIA

04/2006

di

54/ 51|55 59|58|59|61

————————
39|41(39(37|36|35|35
O I~ I 0 O O O O
O O O O O O «d
O O O O O O o o
8§ 8 8 98889
O < O U N O L o
o O O O O o o o
fficulties

% agree [l % disagree

HUNGARY

73|75 75|77 74
64 71|73 71 70

w

N
N
()]

04/2006

09/2006 |3
04/2007 |3
09/2007 2
05/2008 Y
05/2009 3
09/2009 |5
05/2010

09/2010 3

POLAND
79[75)71|74[84]79]80[83[ 82

)
~
N
iy

1917 120l “115119]18[14

© O© I~ I~ 0 O O O O
O O O O © O O d o
O O O O O O O O o
AN NN NN NN NN
8§ 8 8§88 888 Q
< O ¥ O U U o wumw o
O O O O O ©o o o o

Q22b ( 2007 -2010)./Q21b(2006 ).
Could you tell me for each of the

following statements if you agree

or disag
AYou are afraid
cheating on prices during the

reete
of

changeover

% by country

due to th

A slim majority (52%) of respondents in the NMS8 countries did not feetthme e u

would cause them a lot of personal inconveniendeile 4 in 10 expected such difficulties. A
resul

compari son with
regarding this subject.

t he

ts

from May

e eurobs i

roos

2010
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Fears regarding the introduction of the euro:
the euro will cause you personally a lot of inconvenience

Agree B Disagree ODK/NA
09/2009 %NMS8 37 57
05/2009 %NMS8 35 58
05/2008 %NMS9 38 55
09/2007 %NMS11 38 55 n
09/2005 %NMS10 39 51
09/2004 %NMS10 36 54

Q22a.( 2007 -20 10)/ Q21a.(2006) Could you tell me for each of the following statements if you agree
B or disagree:¢
AThe replacement of national currency by the euro will

In the majority of non-euro area new Member Statesthe exceptions being the Czech Republic
Hungary and Bulgariat least half of interviewees did not expegbersonal inconveniences due to

the introduction of the eurothis proportion ranged from 50% in Lithuania to 61% in Romania. In the
Czech Republic, however, respondents who expected peidonal inconveniences outnumbered
those who did not (55% and 42%, respectively), while in Hungary and Bulgaria those pessimistic in
this respect were slightly outnumbered by those optimistic (44% vs. 47% and 45% vs. 48%,
respectively).

In Bulgaria, Hungry and Latvia, respondents were now more sceptical than in the previous round.
Bulgaria has seen the largest decreas@dgints) in the proportion of interviewees who disagreed that
the eurobés introduction woul d :drau5% in Méye0Ota | ot
48% in September 201D actually to a level similar to those recorded in all previous rounds but May
2010. In addition, the share of Bulgarians who expected personal inconveniences because of the
changeover to euro rose from 38845% since the previous round, reaching a level comparable to
that recorded in September 2007. In Hungary, after a short decline of such pessimistic expectations, in
May 2010, the share of those with sceptical expectations rose to the level recorgledraago. This
scenario was true to a certain extent for Latvia as well.

Among NMS8 countries, Estonians were currently the only nation somewhat less sceptical than four

mont hs ago, in terms of the changeothenudbsromegat i

Estonians pessimistic in this regard decreased by 5 percentage points from 43% in May 2010 to 38%
in September 2010 (however, the figures have been fluctuating within the same limits over the last
several years).

On the other hand, there meeno significant changes since the previous survey round in the Czech
Republic, Lithuania, Poland and Romania.

page62



Analytical report Flash EB N 307- Introduction of the euro in the new Member States

Fears regarding the introduction of the euro:
the euro will cause you personally a lot of inconvenience

% agree [l % disagree
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4.3.3. Weakening of national identity due to the adoption of the euro

Slightly over half of NMS8 citizens disagreed that adopting the eunddweausea greatloss of
national identity in their countrycompared to almost two fifths who agreed with this proposition.
A tenth of respondents did not give an answer or did not know how to reply.

Compared to the previ owsincrease in the g@ropdrtiomofl ditiregsswho t her
were concernethat national identity will fade due to the use of the common currency, from 33% in

May 2010 to 38% in the current round; the latter is similar to the levels recorded in 2004 and 2005
(39%).
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Fear of losing a great deal of national identity

Agree mDisagree O DK/NA

=
o

09/2010 %NMS8 38 52

0l
N
P
HI

05/2010 %NMS8 33
09/2006 %NMS10 37 53
04/2006 %NMS10 34 58 [ o |
09/2005 %NMS10 39 49
09/2004 %NMS10 39 49

Q22d.( 2007 -20 10)/ Q21d. (2006) Could you tell me for each of the following statements if you
agree or disagre
AAdopting the euro will mean that COUNTRY will

Contrary to the NMS8 average, four countries, more respondents agreed that the introduction
of the euro would lead to a weakening of national identitythis was the case in Latvia (66% vs.
26% who disagreed), the Czech Republic (62% vs. 37%), Lith@a#la vs. 39%) and Estonia (46%
vs. 43%).

A majority of respondents in Hungary (67%), Romania (57%) and Poland (54%) did not believe
that using the euro would cause a loss of national identityBulgarians who disagreed with this
statement also outnumbdrthose who agreed (50% vs. 37%).

In most NMS8 countries, there was an increase in the number of citizens concerned that adopting the
common currency would dilute the national identity. The exceptions to this tendency were Estonia,
where no change wascarded since the previous round, and Bulgaria, that witnessed a slight increase
(from 46% to 50%) in the number of respondents who disagreed that a loss of national identity would
occur with the introduction of the euro, while the share of pessimisti@Baitg remained the same as

in May 2010 (37%).

The most significant changes in the proportion of respondentsexpecteda weakening of national
identity were seen in Romania (+10 points, from 19% in May 2010 to 29% in Septembér 2010
all-time peak m Romania, higher than the level recorded one year ago: 28%), Hungary (+7 points,
from 17% to 24%, just as it was one year ago) and Poland (+6 points, from 33% to 37%). In Latvia,
the Czech Republic and Lithuania there were 5 percentage points more ednespondents in the
current survey, compared to May 2010. The latter two countries reacHadeajpeaks of concern

with negative effects of euro over national identity.
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Fear of losing a great deal of national identity
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Couldyou tell me for each of the
following statements if you agree
or disagre
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[COUNTRY]will lose a great deal
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A majority (51%) of respatents disagreed thdhe introduction of the euro would make their
government lose control over their national economic poligpwever, more than a third of

interviewees (35%) were concerned about such a loss of control after the changeover, 5 percentage
points more than in the previous round in May 2010, and equal to the maximum reached five years

ago, in September 2005.

economi

Among the different statements, this one appeared to be the most difficult one to judge: 14% of
introduct:i

interviewees said they did not know howh e

eur oods
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wo ul
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Fears regarding the introduction of the euro:
adopting the euro will mean that [COUNTRY] will lose control over its
economic policy

Agree B Disagree ODK/NA]
09/2010 %NMS8 35 51
05/2010 %NMS8 30
09/2009 %NMS8 30
09/2007 %NMS11 28 55
04/2007 %NMS11 27 55
09/2006 %NMS10 31 55
09/2004 %NMS10 34 49
Q22c.( 2007 -20 10)/ Q21c.(2006) Could you tell me for each of the following statements if you
B agree or disagree
AAdopting the euro will mean that OUR COUNTRY wil/ |l oc¢

The proportion of respondents who disagreed with the statement that their country would lose control
over its economic policy following the adoption of the euro ranged from 36% in Latvia to 61% in
Hungary.In most countries, those who disagreed outnumbered those who agredéor example, in
Romania, about a quarter (27%) of respondents thought that the euro would cause a loss of economic
control, while twice as many (55%) disagreed.

In previous rouds, Czech respondents were also more likely to reject this proposition than to accept
it; however, in the latest two rounds, this was no longer true: both in May and September 2010 half of
Czech respondents (50%) agreed, compared to 45% who disagreenirts2spnice May 2010) that

the introduction of the euro would cause their country lose control over its national economic policy.

Latvia continued to stand out from other NMS8 countries; since the first round conducted in 2004,
Latvians have been more ldly than their counterparts in other countries eixpect that the
introduction of the euro would cause a |l oss of
current round, 55% of Latvians agreed with the statement, compared to 36% who disaitineed, w
change since May 2010.

A comparison between the two most recent rounds of the survey showed that there were relevant
changes in only three countries, namely Hungary, Poland and Romania. Hungary has seen the largest
decrease in the proportion of pemdents who disagreed that the introduction of the euro would make

the country lose control over its national economic policy (from 70% in May 2010 to 61% in
September 20109 percentage points), however this change came after an equivaletseof 9

points from September 2009 to May 2010. Poland recorded a similar decrease in this proportion as
well (from 57% to 49%:8 points), while in Romania there was a decrease of 7 points, from 62% in
May 2010 to 55% in the current round (similar to the figdione year ago).
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Fears regarding the introduction of the euro: adopting the euro
will mean that [COUNTRY] will lose control over its economic policy
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4.3.5. Concerns related to the euro from a socio-demographic perspective

Respondents with an average level of education and manual workers tended to be more concerned
about potentiahbuses and cheating on prices during the changeibwaer their counterparts, while the

15-24 year olds, those still in education and the-selployed were the least likely to have the same
concerns. For example, two thirds of the youngest (66%) emreernedf abuses and cheating on

price conversionscampared to about three quarters in other age groups-{B%); 77% of people

with a medium level of education vs. 65% of fiithe students and 70%3% of other educational

groups expressed this concern, also 79% of manual workers vs. 70% of thegeled and 73%

74% of employees and inactive people held the same opinion.

Women, 2539 year olds as well as those aged 55+, people with low or medium levels of education,
rural inhabitants, manual workers and those not working were more likely to ep@eonal
inconveniencedue to the introduction of the common currency than their counterparts. Indeed, 45%
of women vs. 38% of men, 42% of the-28 year olds and 47% of the over 54 year olds vs.-38%

in other age groups, 44% of rural inhabitants vs. 4@%ha@se living in urban areas, 47% of manual
workers and 44% of neworking respondents vs. 30% of the satfiployed and 36% of employees
were concerned that the changeover to the euro will cause them a lot of personal inconveniences.

The 4054 year oldspeople with an average level of education and manual workers were also more
concerned about their o u n tossyofdidentityandloss of control over its economic polioyce its

own currency is replaced by the euro. For example, 46% of manual worké&23%87% of other
occupational groups and 41% of people with average educational achievement \809%48f other
educational groups held the vighat the adoption of the euro would leadtba s s of t hei r
control of its economic policfror mae details, see annex tal2@
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Table 1.Already seen euro banknotes

QUESTION: Q1_A. Have you already seen..?euro banknotes

Total N % Yes % No %DK/NA
NMS8 8035 82.6 17.4 0
COUNTRY
== | Bulgaria 1000 82.3 17.5 0.1
b= Czech Republic 1000 86 14
E= Estonia 1007 81.2 18.8 0
= Latvia 1002 79.9 20 0.1
@ Lithuania 1002 76.1 23.9 0
=== Hungary 1008 74.2 25.8 0
== Poland 1001 81.7 18.3 0
I I | Romania 1015 88.1 11.9 0
/) SEX
Lk Male 3834 84.2 15.8 0
Female 4201 81.2 18.8 0
AGE
15- 24 1281 854 14.6 0
25-39 2207 90.1 9.9 0
40 - 54 1877 85.9 14.1 0
55 + 2626 725 27.4 0
EDUCATION
until 15 years of age 656 59.3 40.7 0
16- 20 4102 79.7 20.3 0
20 + 2360 93.1 6.9 0
Still in education 776 87.6 124 0
LOCALITY TYPE
Metropolitan area 1668 86.9 131 0
Other towns 4106 82.8 17.2
Rural zones 2247 79.1 20.8 0
OCCUPATION
Self-employed 719 93.2 6.8 0
Employee 2048 91.6 8.4 0
Manual worker 1292 84.4 15.6 0
Not working 3943 75.4 24.6 0
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Table 2. Already seen eurocoins

QUESTION: Q1_B. Have you already seen..?euro coins

Total N % Yes % No % DK/NA
NMS8 8035 77.2 22.7 0.1
COUNTRY
mm Bulgaria 1000 72.1 275 0.5
b Czech Republic 1000 84.4 15.6 0
&= | Estonia 1007 79.1 20.8 0.1
= Latvia 1002 66.9 33.1 0.1
B  Lithuania 1002 63.6 35.8 0.6
== | Hungary 1008 713 28.7 0
== Poland 1001 78.9 21 0.1
B I | Romania 1015 78.6 21.4 0
/) SEX
Lk Male 3834 80.9 19 0.1
Female 4201 73.9 26 0.1
AGE
15- 24 1281 84.8 15.2
25-39 2207 87.5 125
40 - 54 1877 81.1 18.6 0.3
55 + 2626 61.9 38 0.1
EDUCATION
until 15 years of age 656 48.6 51.4 0
16- 20 4102 74.7 25.2 0.1
20 + 2360 86.6 13.2 0.2
Still in education 776 88 12 0
LOCALITY TYPE
Metropolitan area 1668 84.1 15.7 0.2
Other towns 4106 77 229 0.1
Rural zones 2247 72.6 27.4 0
OCCUPATION
Self-employed 719 92.6 7.1 0.3
Employee 2048 87.8 12.2 0
Manual worker 1292 80.2 19.5 0.3
Not working 3943 67.9 32.1 0.1
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Table 3. Already used euro banknotes

QUESTION: Q2_A. Have you already used..? euro banknotes

Base: those who have seen euralbwtes

Total N % Yes % No % DK/NA
NMS8 6640 71.9 28 0
COUNTRY
mm Bulgaria 823 70.9 29 0.1
b= Czech Republic 860 74.4 25.6 0
E=  Estonia 818 71.8 28.1 0.1
==  Latvia 801 67.9 32.1 0
@ | Lithuania 762 58.5 41.5 0
= | Hungary 748 60.5 395 0
== Poland 818 71.4 28.6 0
Bl Romania 894 78.7 21.3 0
) SEX
" Male 3227 75.4 24.6 0
Female 3412 68.7 313 0
AGE
15- 24 1094 71.8 28.2 0
25-39 1988 81.6 18.4 0
40 -54 1612 76.3 23.7 0
55+ 1905 58.1 41.9 0
EDUCATION
until 15 years of age 389 56.7 43.3 0
16- 20 3271 66.2 33.7 0
20 + 2196 81.7 18.3 0
Still in education 680 77.3 22.7 0
LOCALITY TYPE
Metropolitan area 1449 79.7 20.3 0
Other towns 3401 72.2 27.8
Rural zones 1778 65.2 34.8
OCCUPATION
Self-employed 670 88.6 11.3 0.1
Employee 1876 80.4 19.6
Manual worker 1091 71.8 28.2
Not working 2974 62.9 37.1
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Table 4. Already used eurocoins

QUESTION: Q2_B. Have you already used..? euro coins

Base: those who have seen euro coins

Total N % Yes % No % DK/NA
NMS8 6205 70.2 29.7 0.1
COUNTRY
BEm Bulgaria 721 67.2 32.8 0
bm Czech Republic 844 74.1 25.5 0.3
&=  Estonia 796 72.9 27.1 0.1
= Latvia 670 61.4 38.6 0
@ | Lithuania 637 55.1 44.4 0.5
— | Hungary 719 60.1 39.9
== Poland 790 70.4 29.6
Bl Romania 797 75.8 241 0.1
) SEX
" Male 3100 74.4 255 0.1
Female 3105 66.1 33.8 0
AGE
15-24 1086 68.2 317 0.1
25-39 1930 79.7 20.3 0
40 - 54 1523 72.8 26.9 0.3
55+ 1626 58.1 41.9 0
EDUCATION
until 15 years of age 319 54.7 45.3 0
16- 20 3063 64.6 35.3 0.1
20 + 2044 79.6 20.3 0.1
Still in education 683 75.5 244 01
LOCALITY TYPE
Metropolitan area 1402 76.1 23.6 0.2
Other towns 3163 70.2 29.8
Rural zones 1631 65.3 34.7
OCCUPATION
Self-employed 666 85.1 14.8 0.1
Employee 1798 76.8 231 0
Manual worker 1036 68.6 31.1 0.2
Not working 2676 63.1 36.9 0
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Table 5.Where do people use the euro banknote®

QUESTION: Q2bis. You said you already used euro banknotes. Was it..?

Base: tlose who already used euro banknotes

% In
% In [COUNTRY]
Total N [COUNTRY] % Abroad and abroad % DK/NA
NMS8 4777 18.2 53.3 27.8 0.6
COUNTRY
mm  Bulgaria 584 28.1 415 30.3 0.1
B | Czech Republic 640 6 82.7 11.3
&= Estonia 587 2.5 90.3 7.2
=  Latvia 544 19.6 60.1 20.2 0.1
s | Lithuania 446 20.2 55.9 23.9 0
== Hungary 453 10.7 65.9 23.2 0.1
= Poland 584 9.1 66.5 23 1.4
1 Romania 703 37 17.7 45.1 0.1
| SEX
L7 Male 2434 15.5 51.4 32.5 0.7
Female 2343 21.1 55.4 23 0.6
AGE
15- 24 785 16.7 58.4 24.9 0
25-39 1623 13.4 55.7 30.3 0.6
40-54 1230 20.9 49.3 28.4 1.4
55 + 1107 23.5 50.3 25.9 0.2
EDUCATION
until 15 years of age 221 32.7 35 324 0
16- 20 2167 22.3 51.5 25.5 0.7
20 + 1793 14.3 52.2 32.7 0.8
Still i n education 525 9.2 70.2 20.6 0
LOCALITY TYPE
Metropolitan area 1155 9.6 59.4 30 1.1
Other towns 2456 17.4 55.5 26.5 0.6
Rural zones 1159 28.7 425 28.5 0.3
OCCUPATION
Self-employed 594 12.2 45.9 415 0.5
Employee 1508 15 57.4 26.6 1
Manual worker 783 22.3 48.1 28.1 1.6
Not working 1870 21.2 54.7 24.1 0
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Table 6. Where do people use the euro coins?

QUESTION: Q2ter. You said you already used euro coins. Was it..?

Base: those who already used eamins

LUENAENDN

=—ae 1|
I ||
s

% In
% In [COUNTRY]
Total N [COUNTRY] % Abroad and abroad % DK/NA
NMS8 4358 13.6 61.8 234 1.1
COUNTRY
Bulgaria 484 174 54.9 26.6 1
Czech Republic 625 5.7 85.1 9.1 0
Estonia 580 1.7 925 5.7 0.1
Latvia 411 9.1 76.7 14.2 0
Lithuania 351 8.2 74.4 17.1 0.3
Hungary 432 6.6 70.3 22.8 0.3
Poland 556 6.4 72.2 19.5 1.8
Romania 605 32.2 28 38.8 1.1
T SEX

' Male 2306 13.4 58.5 26.9 1.2
Female 2053 13.9 65.5 19.6 1
AGE
15-24 741 13.3 67.7 18.3 0.8
25-39 1538 11.1 61.4 26.3 1.2
40 - 54 1109 15.7 59.4 22.8 2.1
55 + 944 15.6 60.4 23.9 0.1
EDUCATION
until 15 years of age 174 19.8 47.4 32.3 0.4
16- 20 1979 17.6 59 22.1 1.3
20 + 1628 9.7 62.5 26.8 1.1
Still in education 516 9 73.9 16 11
LOCALITY TYPE
Metro politan area 1068 5.4 69.4 24 1.2
Other towns 2220 13.2 64.8 21 1
Rural zones 1065 22.8 48 27.9 1.2
OCCUPATION
Self-employed 567 12.4 52.2 34.8 0.5
Employee 1381 9 68.6 21.3 1.2
Manual worker 711 17.8 52.7 26.4 3.1
Not working 1688 16 63.3 20.2 0.5
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Table 7.Familiarity with the design of euro banknotes

QUESTION: Q3. What do you think, which of the following statements is correct?

% The euro % The euro
banknotes look banknotes have
exactly the same partly different
in all countri es designs from
Total N that use the euro = country to country % DK/NA
NMS8 8035 51 29.8 19.2
COUNTRY
mm Bulgaria 1000 47.3 26.8 26
b | Czech Republic 1000 61 30 9
E= | Estonia 1007 56.9 30.1 13
== Latvia 1002 46.7 33.6 19.7
g | Lithuania 1002 65.5 19.9 14.6
== Hungary 1008 44.1 38.4 17.5
mm Poland 1001 38.5 38.7 22.8
B8 Romania 1015 70.5 12.4 17
/) _SEX
b7 Male 3834 51.2 337 15.2
Female 4201 50.8 26.3 22.9
AGE
15-24 1281 52 36.7 11.3
25-39 2207 56.8 29.1 14.1
40 - 54 1877 554 28.6 16.1
55 + 2626 42.8 27.7 29.5
EDUCATION
until 15 years of age 656 40.2 185 41.3
16- 20 4102 525 27.8 19.7
20 + 2360 54.2 325 13.3
Still in education 776 45.3 40.6 14.2
LOCALITY TYPE
Metropolitan area 1668 46 38.3 15.7
Other towns 4106 49.5 31.8 18.7
Rural zones 2247 57.5 20 225
OCCUPATION
Self-employed 719 52.8 294 17.8
Employee 2048 56 32.2 11.8
Manual worker 1292 59.3 25.9 14.7
Not working 3943 45.1 30.1 24.8
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Table 8. Familiarity with the design of euro coins

QUESTION: Q4. And what do you think, which of the following statements is correct?

% The euro % The euro coins
coins look have partly
exactly the same  different designs
in all countries from country to
Total N that use the euro country % DK/NA
NMS8 8035 42 36.1 21.9
COUNTRY
== Bulgaria 1000 33 35.5 315
b | Czech Republic 1000 54.1 36.2 9.7
E=  Estonia 1007 15 72.7 12.3
== Latvia 1002 36.4 39.1 24.5
g | Lithuania 1002 38.4 44.2 17.4
— Hungary 1008 35 44.5 20.4
mm Poland 1001 325 42.4 25.2
B Romania 1015 62.6 17.3 20.2
/) SEX
1 Male 3834 42.1 41.2 16.7
Female 4201 42 31.4 26.6
AGE
15-24 1281 45.3 41.9 12.7
25-39 2207 45 39.3 15.7
40 - 54 1877 46.2 37.4 16.4
55 + 2626 35.3 29.3 35.4
EDUCATION
until 15 years of age 656 36.5 18.7 44.8
16- 20 4102 45.1 33.1 21.8
20 + 2360 39.2 42.3 18.5
Still in education 776 41.2 46.7 121
LOCALITY TYPE
Metropolitan area 1668 33.2 48.6 18.2
Other towns 4106 40.3 38 21.7
Rural zones 2247 51.9 23.4 24.7
OCCUPATION
Self-employed 719 38.3 42.8 18.9
Employee 2048 41.6 43.4 14.9
Manual worker 1292 51.7 32.4 15.9
Not working 3943 39.6 32.4 28.1
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Table 9. Number of euro areacountries

QUESTION: Q5. According to you, how many EU countries have alreadintroduced the euro?

Total N %6 % 13 % 16 % 27 % DK/NA
NMS8 8035 12 30 317 3.4 22.9
COUNTRY
mm Bulgaria 1000 9.8 23.2 27.7 4.1 35.1
b= Czech Republic 1000 7.6 37.7 37.8 6.2 10.6
&= | Estonia 1007 6.8 30 36.8 9.3 17.2
= Latvia 1002 12.5 33.7 35.8 2.1 15.9
@ Lithuania 1002 10.9 34.3 34 4.1 16.7
= | Hungary 1008 9.7 36.7 37.9 1.7 14
== Poland 1001 16.7 31.6 30.9 1.6 19.2
Bl Romania 1015 8.3 21.7 27.6 5.2 37.2
/) SEX
s’ Male 3834 10.3 30.2 35.8 4.3 19.4
Female 4201 13.6 29.8 28 25 26.1
AGE
15-24 1281 13.3 32.1 31.9 2.3 20.5
25-39 2207 10.6 27.9 35.7 47 21.1
40 - 54 1877 12.6 32.1 30.4 2.9 21.9
55+ 2626 12.2 29.2 29.1 31 26.4
EDUCATION
until 15 years of age 656 11.7 17.5 18.4 25 49.8
16- 20 4102 11.9 30.6 30.4 4.1 23
20 + 2360 12.2 32.6 36 2.8 16.5
Still in education 776 12.4 31.7 36.8 2.3 16.7
LOCALITY TYPE
Metropolitan area 1668 8.3 31.7 39.1 3.6 17.3
Other towns 4106 12.3 31.7 31.2 2.4 22.4
Rural zones 2247 14.2 25.6 27.3 4.9 28
OCCUPATION
Self-employed 719 11.2 31 31.4 4 22.4
Employee 2048 12.5 35 35.8 2.2 14.5
Manual worker 1292 9.5 27.2 34.1 5.5 23.7
Not working 3943 12.9 28.2 28.8 3 27.1
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